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About the Journal

Lok Sambhashan is a double-blind peer-reviewed quarterly research journal for
socio-economic, geo-political strategy(ies), and contemporary discourses. The
Jjournal focuses on internal & external security, international socio-economic and
cultural relations, defense, military strategy, global peace and prosperity,
terrorism, Maoism, cyber security, artificial intelligence, and psychological
warfare. Besides, it aims to bring the “Himalaya Hind Mahasagar Rashtra
Samuh”, a vast human and cultural territory, into a new economic discourse. It
will prove to be a model for global peace and prosperity.

The main objective of this journal is to disseminate the message of “a# faaer
HIVAGGEUTH” with the feeling of national security. Our vision resonates with our
slogan “Security-Development-Awareness-Unity.” It aims to develop a strong,
secure, and prosperous nation by adopting an Integrated National Security (INS)
approach to achieve national objectives by focusing on national security. Thus, our

main concept is “Tdl Y TAHIGTY A TG FT FTHAAG” .
Some of the objectives of this journal are as follows:

1. To develop a comprehensive national defense approach and promote the idea
that national security is not only the responsibility of the government but also the
responsibility of citizens.

2. To study and analyse contemporary and future socio-national challenges and
threats, create public awareness, and contact, communicate, and follow up with
the concerned institution and government according to its solution.

3. To make our youth sensitive to various strategic issues of national security and

to develop in them the idea of “GFHT- JTIT- HHT (intellect, speech and

actions) to encourage them to contribute actively to national development,
ultimately becoming strong, active, and responsible citizens with a holistic view on
national security.
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EDITORIAL

YR Bt Wi fafaear iR faenaar (Tiepfas SR tfaeRie)
1 qui W] R10T H 39 YR fHar man g,

IR Iq Y5 feATS Y 99 gfgmm,
¥ g URd A9 YR 97 Hafa:

31, THE & IR SR Thid UgTs! & afaur # FRd ¥ &1 HRd
& =Y B HHET ST § 3R FET I HRd & I 36 § | aad #,
YR BT UTHTE 3R Rpfae fafaeard dewig werad -

"B B U U} 9ed, IR S 9§ FH

(3rufq a7 e &R Ue Hid & 91 Sqadl 3, el S 8 IR
HId & 916 Saad! o) | Wldead gl & | HIRd BT HRTiferes fafder,
ST & | SRS Taielt 3R HeAifa & e & wdfed @t sraeyRon
@1 bR § TR A BT SHTagehdl § | 3fur-gd uRmrs &sf &
qRpfad Tefed SR 13 Wpfa aur foRmad & faaR &1 STl
THIGTE § | 37 <farmr-gd uiRmms o=t o HRda Tpfd &1 9IS sga
Tedl § oy fafte Wiifere faftmanst & Iwia +f agf &
Tt & ol IRepfae 3R UARIRIG MeM-UeH g1 @1 7 |
g #, Rfafear o 9qem, fore Sufawmarfeat grr oo,
foife=r arT, Sera (@faror sivpiehT) gefe a=it & o S T SRk a8t
& TETH! H BH HRA & (o8 ASIeR fodT T | I8 98l 39 I8
Hipicih Ugd & 3HTd i 1l gg1 Ul | dR-dR 39 2 7 351
3T T T GBI BT g T 3R 3 g8t HRAT T Tl
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TpTd HA-Fa 6T T | 37 3 & Sfafkad Tga IR R Iw e S
R i A yHfaa § |

fUsd a=® U, RHR 7 YR B! faYTs 991 & T o= ArRan!
T Ui fae 3R UfAgIRIe a1 s & foe s gam foran | |
IS (QaUf), TG 3R R YW T Wipfad 3R
oo wieq &1 §e1a1 31 & it WHR &1 WP I Ugd HRAT
T &1 geTar ¢ # g YT Ay Jed 8, o YRd &1
TR Taw faH™ & AY-T1Y T fawr ot IR usws | g famn
Tt Tad o1 wifdd & uaim & &t < & onfdfe faw & s &
foTT STUe SIIXR U HR Yhdl § | ISTERVT & o, IRATY, Y-
T, IRl SR AATear S S Wed ®d g R H Sl ¥H &
ATt & T Sicdd He@yu & | oo fd & siqHa sidike
el & DI G, T R Sfar0r-gd TR =it 3R o dlig 95l
IST S1yaT THEr! & IIY §HR IRplae Jetl B Holgd b &
fory &g g (Qite UTeR Ter) F TU T B B Thd 8 | Feld
3§ Had WHR! A T St Tal 7, g gdar uRewa d a8
TS & T TRl d Ugd T8 © | Wied A BiC M, ®ial ¢k
XS & &3 B AP fabr | Fishy HAflaR SR i
3R s U ¥ O=1ad SR B | USd @ auf &, Wied & a7 o
HUS FEATd ST & 3R PO oM BT faRi I 0e 4 59 &
WRMR AR |

HRA W eRIgY BT HSR § | 39 <=0 & e &1 I+
@Ru-yd wREE 2 F 9y AUS FRpIe-geY) e
AP Feftll & fore e &1 sgran ¢ # Fuifaes yffer fwn
ol § | 39 fog fafts gefadl &1 garem o e Aeled
RGP s UgaH & WY dd@ifad e fqeiid &1 ¢ | 99
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&1 A7 B fob Tfeq & Feiifas uge &1 IHe oY 3R gfemor-gd
TRAE <= & Y ASgd A& §15 AE | I Wi iad Wit
D! R I ST T TRpfAdb Jufrdl &1 fadmr g, ford S o=
& TRAT AT P oG BT TGa BT T 7 | 31Tl Rienfae, fagr,
o faaR®! SR 37 FAURS! &1 50 R Halg L= B B
aFHdl g, ol T Fead! gs agyd AR # -
Ioifae edt B 3R W e s M @I UE ugd gl |
el § Ue AeifOre ==t ud uirer =0 & e e &l
FETdT & BT Al SfRIPI TR R Aob-Jeitl bl FReplaep d
BfceTRier gEYA & Wad S RS < S T |

o /@%V

Lok Sambhashan: Vol: 2, Issue: 4, 2024



11

BHARAT’S TOURISM DIPLOMACY: BRIDGING
CONNECTIONS WITH SOUTHEAST ASIA

Dr. Ritesh Kumar Rai*
Abstract

This article examines Bharat’s tourism diplomacy towards the region of
Southeast Asia. Bharat has historically relied on its non-aligned foreign
policy, dynamic democracy, and rich culture as the cornerstones of its soft
power. India views Southeast Asia in particular as a crucial location from
where it receives its soft power derived from a common culture that has been
developed over more than two thousand years. This paper investigates the
ways in which these cultures prepared the ground for India's growing influence
in the region of Southeast Asia through tourism diplomacy. Bharat's tourism
diplomacy emerges as a critical tool for increasing Bharat's influence in
Southeast Asia. Additionally, tourism boosts confidence in Bharat and
ASEAN's connection, and the two countries are taking steps to expand the
tourism industry. This paper also highlights the importance of connectivity
projects and infrastructural development. The foundation for a nation's
tourism industry's sustainable growth is its infrastructure, that is why Bharat
is constantly working to improve this area. Bharat is organizing events and
marketing campaigns to ensure that an increasing number of tourists are
drawn from the Southeast Asian region. This paper examines Southeast Asia's
cultural exchanges with India as well as India's soft power. Although India has
impacted ASEAN nations for the past two millennia, the government is
currently taking steps to improve ties between the two regions. There are
numerous barriers in the way of this relationship's growth and India's
increased influence among the ASEAN nations. This also examines the
obstacles that India must overcome in order to become more influential among
the ASEAN nations. It thoroughly examines potential solutions to these
problems.

*
Assistant Professor, Department of Politics and International studies, Pondicherry University

Lok Sambhashan: Vol: 2, Issue: 4, 2024



12

Keywords: Bharat, Infrastructural Development, Soft Power, Southeast Asia,
Tourism Diplomacy

Introduction

In a general sense diplomacy refers to the peaceful management of statecraft
through negotiation and persuasive methods. Diplomacy is regarded as one of
the fundamental mechanisms that define the international system and the
system of sovereign states through negotiations and persuasive methods. It is
also referred to as the "Westphalian" system in honour of the Peace of
Westphalia, signed in 1648 (Lee & Hocking, 2011). The first place, where,
such negotiations took place was the Fertile Crescent, where envoys from the
Egyptian court and other Near Eastern kings corresponded with one another.
The modern diplomacy started with the Peace of Westphalia, which was signed
in 1648 CE, put an end to the Thirty Years' War and ensured the independence
of every state. Since then, the definition of diplomacy has expanded to
encompass more casual exchanges among a wider range of foreign
personalities and formal discussions between embassies, consulates, and career
diplomats. In actuality, cultural activities and tourism are included in the broad
definitions of diplomacy used today (Baranowski et al., 2019).

Tourism is an important sector that can develop many sectors of the economy
of a country from agriculture to livestock and from construction to
infrastructure. It is not limited to the economic sector only. It can also influence
the harmonious relations between people, the cultural life of a country, the
international reputation and prestige of a country, and the functioning of its
foreign policy at the same time. Because tourism affects the economies of the
nations, it is now considered a topic of discussion amongst high-level foreign
affairs committees. The tourism sector is continuously rising because of factors
like globalization, and countries also working to improve this sector (Jalalpour
& Shojaeifar, 2017). Tourism diplomacy is used for the promotion of tourism
sectors and to solve a specific problem which is related to a destination crisis
between two or more nations or among nations using tourism’s soft power. Its
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nonviolent argument and flexible methodology enhance the philosophy of
international relations and diplomacy as well as the significance and
functions of tourism (Muhia, 2023).

Bharat's (India’s) cultural and artistic resources have long been praised and
arranged as the source of tourists' curiosity. Nowadays, the bureaucracy and
the government portray tourism as "an engine of growth" and as a great way to
create jobs and earn foreign currency. The many forms of tourism that are
popular in Bharat, such as medical, eco, wildlife, heritage, pilgrimage, marine,
river, and educational travel, have shown to be effective in putting the country
on the map of world travel destinations. Through various tourism initiatives
like Incredible Bharat 2.0, UDAAN Regional Connectivity Scheme (which
helped increase tourism to remote regions), Hop in Hop Out buses, which are
popular in Delhi, Nagar Darshan schemes in various Indian cities, and
involving NGOs and private investments in promoting regional tourism, the
image of Bharat as a haven for leisure and traditional knowledge systems have
been integrated (Babu, 2020).

Bharat has had excellent links with the nations of Southeast Asia since ancient
times, and their long-standing relationship has been based on maritime trade.
These interactions between the peoples of Bharat and Southeast Asian
countries resulted in substantial cultural exchanges and finally resulted in a
blending of Bharat’s culture with the local culture of Southeast Asia. For
thousands of years, people, ideas, and things have been moving from Bharat to
Southeast Asia. The great degree of movement in seaborne trade and the
eventual settlement by the Indian diaspora made this blending of cultures
conceivable (Singh, 2023). This development paved the way for the
development of the Tourism sector between Bharat and Southeast Asia.

Bharat’s tourism diplomacy towards Southeast Asia is an important aspect of
its broader foreign policy. When it comes to civilizations, heritages, structures,
languages, and scenic landscapes, Bharat and Southeast Asia have a lot to offer
tourists. Bharat tries to attract tourists from Southeast Asia and also makes her
policy more convenient for the easy access of tourists from the countries of
this region. Since ASEAN and Bharat celebrated their 30th anniversary of
partnership in 2022, exploring the possibility of collaborating on tourism will

Lok Sambhashan: Vol: 2, Issue: 4, 2024
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be quite advantageous. In 2012, the ASEAN and Bharat signed a Memorandum
of Understanding (MoU) to enhance their tourist cooperation and a protocol to
alter the MoU was signed in 2013. In the tourism sector, the protocol and the
MoU have been designed to promote proactive collaboration (Kundu, 2021).

This paper analyses Bharat's tourism diplomacy as a means of expanding its
influence among the nations of Southeast Asia. Tourism plays a significant
role in increasing country’s influence at a root level. This paper emphasizes
how crucial the tourist industry is to the development of any nation's economy
and other sectors. The historical and cultural underpinnings of Southeast Asian
(ASEAN) nations and Bharat are covered in the first section of the paper. The
current relationships between these two were made possible by their shared
historical background. Due to the similarities between the two cultures, culture
is the most significant aspect of their relationship how these two countries'
shared culture strengthens their diplomatic ties. Since ASEAN and Bharat are
key partners, this analysis will focus on the initiatives that these two countries
have taken to strengthen the tourism industry. Next, this paper examines how
crucial infrastructure is to the boot tourism industry, as well as the connections
that connect it. Promotional campaigns and events also help to boost the
tourism sector between these two. This paper analyses the events and
promotional campaigns between Bharat and ASEAN. Tourism plays a
significant role in increasing the soft power of a country. So, with the help of
tourism, Bharat is trying to increase its influence in ASEAN.

Cultural Foundations of India-Southeast Asia Relations

Historical links and cultural exchanges between Bharat and Southeast Asia are
deeply rooted since ancient times. Southeast Asia is the land of wealth; it
attracts Bhartiya to its holy place. The geographical proximity also helps
Bhartiya to spread its religion, art, culture, and language in this region. This
region is described as a land of gold (suvarnadvipa), island of gold
(suvarnabhumi), island of coconuts (narikeladvipa), island of camphor
(karpuradvipa) and island of barley (yavadvipa) in the Ramayana, Pali
Nidesa and other classical texts (Mishra, 2021). So, the connections between
Southeast Asian countries and Bharat are not new. It has been there since
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ancient times. This relationship paves the way for the development of the
tourism sector, and it is beneficial for both of them.

Bharat and Southeast Asia have a special bond that has been created and altered
by many historical events. Faithful followers of Hinduism and Buddhism
travelled to southeast Asia by sea and land via South Asia, resulting in the
blending of the regional faiths with distinctive Indigenous characteristics. For
instance, although Indonesia has the world's biggest Muslim population, the
official emblem of the nation is the mythical bird known as the Garuda from
Hindu and Buddhist mythology. Apart from being the primary airline of
Indonesia, Garuda is also reflected in the wayang, the traditional puppet culture
of Java, and an imposing, elaborate statue located in the Prambanan Temple.
Thailand, a nation with a large Buddhist population, is another place where the
Garuda is widely seen. There, it is more mythologically depicted with a human
torso and red feathers. These kinds of cultural exchanges and representations
take place at Bangkok's Suvarnabhumi Airport, the capital of Thailand. Here,
foreign visitors are welcomed by a magnificent mythical display depicting the
Samudra Manthan, or the churning of the ocean, which draws heavily from
Hindu mythology (Bhattacharya, 2020).

These cross-cultural interactions began when the merchant class, Buddhist
monks, and Hindu priests brought Bhartiya philosophy and culture to every
part of Southeast Asia. Because they were apolitical and lived in ashrams and
hermitages, the villagers welcomed them. Bharat's civilization, culture and
religion, therefore expanded across Southeast Asia as a result of the numerous
trips that merchants, monks, and Hindu Brahmin priests made to distant
kingdoms like Cambodia and Indonesia. The deeper local culture's absorption
of Bhartiya political ideology, literature, religion, artistic motifs, mythology,
and style occurred with increased contact with Bhartiya who established in
South East Asia's kingdoms. Buddhism arrived in Southeast Asia from Bharat
during the 3rd century BCE, when King Ashok send Buddhist monks to this
place (Sengupta, 2017).
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Partnership and Engagement between Bharat and ASEAN

Tourism is a vital aspect of the healthy relationship between Bharat and the
Southeast Asian countries (ASEAN). Both Bharat and ASEAN understand the
benefit of the tourism industry for the growth of the national economy.
Tourism also enhances a country's influence in other regions through people-
to-people connections. With the passage of time, they developed a
comprehensive network of tourism cooperation and signed numerous
agreements for the increase of the tourism sector in both areas.

Encourage ongoing talks between Bharat and ASEAN to develop tourism
cooperation further. Examples of these talks include joint marketing and
promotion, conferences, workshops and meetings; sharing of resources and
best practices in the tourism industry, such as human resource development;
practicing sustainable and responsible tourism; exchanging information about
tourism; handling crises; investing in tourism and jointly promoting tourism in
niche markets and promoting tourism standards. To increase opportunities for
cooperative promotion of integrated tourism markets and cooperative
investment, encourage the private sectors of ASEAN and Bharat to participate
more in the annual ASEAN Tourism Forum (ATF), ASEAN Travex, and
Professional International Travel Marts held in the ASEAN Member States and
Bharat (Plan of Action, n.d.).

As a "Sectoral Dialogue Partner" (conversation at the secretarial level) in 1992
Bharat first formally engaged with ASEAN. In 1995, it became a "Dialogue
Partner." The first years of being a Dialogue Partner (DP) involved
communication at the level of Foreign Ministers, and in 2002, the first summit-
level meeting took place. During the 20th Commemorative Summit Meeting
at New Delhi in December 2012, our Dialogue Partnership was elevated to a
Strategic Partnership (Bried on ASEAN, n.d.). At the 24th ASEAN-Bharat
Joint Cooperation Committee (AIJCC) Meeting, which took place today at
ASEAN Headquarters, ASEAN and Bharat reiterated their commitment to
fostering their long-standing cooperation (ASEAN, India, 2024).
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In2012, ASEAN and Bharat signed a MoU to enhance their tourist cooperation
(Brief on ASEAN-India, n.d.). A protocol to alter the MoU was signed in 2013.
The protocol and the MoU have as their goals the promotion of proactive
collaboration in the tourism industry. There were over 4.67 million Indian
tourists visiting ASEAN nations in 2018. However, in comparison to the total
number of international tourists that Bharat receives, the number of tourists
from ASEAN is negligible. Issues that ASEAN visitors visiting Bharat have
encountered and reported include inadequate infrastructure and connection, as
well as insufficient expertise and information regarding major tourist spots in
Bharat (Kundu,2021).

Some of the obstacles have already been addressed with a few initiatives. In
2019, the Philippines joined the list of nations with which Bharat could sign a
bilateral MoU on tourism. As a component of the ASEAN Tourism Forum, the
7th ASEAN-Bharat Tourism Ministers Meeting was held in Ha Long City on
January 18, 2019. During this meeting, 2019 was proclaimed as the ASEAN-
Bharat Tourism Year. The 8th ASEAN-Bharat Tourism Ministers Meeting
took place virtually in February 2021. The goal of this elaboration on Bharat's
SAATHI (System for Assessment, Awareness, and Training for Hospitality)
and Buddhist Circuit is to entice more tourists from the ASEAN region to visit
Bharat (Kundu, 2021).

Enhancing Connectivity and Infrastructure Development

Connectivity links economies, fosters trade, and draws people closer together.
Bharat envisions a world, where nations freely exchange goods, resources, and
ideas. Globalization and openness have the potential to benefit everyone, but
in order to do so, the right kind of policies must be created. Strengthening
connectivity is vital to the region's growth, wealth, and most significantly the
fight against poverty. Competitiveness in the industrial and service sectors
depends on an effective and efficient infrastructure. Reliability is increased and
expenditures are decreased with improved connectivity. This has a significant
impact on industrial transportation and, by extension, production, cost-
effectiveness, and supply reliability (De, 2011). This connectivity and
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infrastructural projects directly impact the tourism sector. So, Bharat works in
this area with ASEAN to improve the connectivity between them.

When the idea of creating physical connectivity with Southeast Asia gained
traction at the beginning of the new millennium, Bharat launched the second
phase of the Look East policy, which has much broader agenda that includes
trade relations expansion, security cooperation, infrastructure development for
regional transportation, connectivity, and unlocking Northeast India, which
has not only enormous economic potential but also a strategic location in
relation to Southeast Asia. Look East Policy is a multifaceted initiative that
enables Bharat to work on many dimensions. Events such as the India-ASEAN
car rallies from Guwabhati to Indonesia (2004) and from Indonesia to Guwahati
(2012), the India-Myanmar-Thailand Highway project from Moreh in India to
Mae Sot in Thailand via Myanmar, and the upgrading and construction of the
missing links between Jiribam (Bharat) and Mandalay (Myanmar) towards the
establishment of a rail link between Delhi and Hanoi via Myanmar, Thailand,
and Cambodia could foster trade and tourism between Bharat and ASEAN
(Pukhrem, 2019).

The Eleventh Meeting of ASEAN and India Tourism Ministers was held on 25
January 2024. The aim of the meeting was to discuss how important it is to
improve land, air and sea connections between ASEAN and Bharat in order to
facilitate smooth cross-border travel, improve visitor mobility, and improve
their overall experience. The recent addition of direct flights between
Indonesia and Bharat, bringing the total number of direct flights between the
ASEAN Member States and Bharat to six, was welcomed at the meeting. The
meeting observed that Bharat and ASEAN are starting to prioritize cruise
tourism. The meeting also heard that Bharat just unveiled its Draft National
Strategy for Cruise Tourism in light of the considerable unrealized potential of
overnight coastal tourism (Eleventh Meeting, 2024).

Under the Swadesh Darshan and PRASHAD programs, Prime Minister
Narendra Modi unveiled 52 tourist projects valued at about Rs 1400 crore. The
projects' goals are to promote pilgrimages and historical places all throughout
India, as well as to provide infrastructure for tourism. All 52 locations
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experienced the launch events at the same time. The PM also started initiatives
like Dekho Apna Desh People's Choice 2024 and Chalo India Global Diaspora
Campaign to encourage travel and involve the public in choosing their
favourite tourist destinations (Chaturvedi, 2024).

Promotional Campaigns and Events

The Union Ministry of Tourism administers the nation's foreign marketing of
travel destinations through events like road shows and festivals, and it has eight
offices across the globe. The office in Singapore is tasked with advertising and
advocating for the tourism spots in Bharat to ASEAN nations, Fiji, New
Zealand, Australia, and other Pacific Island states. There are road shows all
across the ASEAN region that usually consist of presentations and business
interactions. Bharat's Tourism offices have limited jurisdiction, as there is only
one office to serve a region that is so vast and culturally diverse. So, it is
important to expand the number of tourism offices and implement a promotion
strategy tailored to each country. For instance, in 2017, the Sikkim State
Tourist Administration chose to showcase its 59 attractions in Thailand
through the organization of roadshows (Bhonsale, 2019).

Bharat and ASEAN have a MoU with four goals: (a) to facilitate tourist visits,
(b) to strengthen partnerships, (c) to provide mutual support for the
development of human resources in the sector of tourism and (d) to explore
opportunities for cooperation and sharing information. Apart from sharing data
on tourism, figures, best practices and hopes for the future, Bharat and the
ASEAN bloc convene two joint working group meetings annually (Bhonsale,
2019).

The member countries of ASEAN have been actively engaged in the process
of developing Buddhist circuits both domestically and regionally, involving
discussions with Bharat. The concept of promoting ASEAN and Bharat as an
integrated circuit was approved during the 2008 ASEAN Tourism Ministers
Meeting and is thought to have a lot of promise. In addition, Myanmar has
much potential in this field and has properly taken the initiative to unite its
neighbours. The Thailand Tourism Authority (TAT) has taken steps to
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collaborate with Myanmar on the development of tourism infrastructure (Sailo,
2013).

Soft Power and Cultural Exchange

It is widely acknowledged that Bharat has made a substantial contribution to
the world through the use of its soft power, which it derives from its long
history of culture and civilization. One of the earliest proponents of global
citizenship as it is currently understood is "Vasudhaiva Kutumbakam," which
holds that all people have a communal responsibility to one another and to their
shared future. Bharat's soft power today is a powerful reminder that the
secularism, tolerance and inclusivity of cultures that are fundamental to our
civilization are still relevant in today's unpredictable global environment. This
is exemplified by Bharat's vibrant cultural and civilizational heritage as well
as by the country's large diaspora (Mukherjee, 2019).

Therefore, cultural diplomacy is an essential component of a country's soft
power strategy. Before the phrase became widely used in the 21st century,
Bharat's soft power was acknowledged globally. For ages, Bhartiya
spiritualism, arts, and culture have drawn visitors from all over the world.
Bhart’s PM Modi combined fresh aspects of soft power with Indian diplomacy.
Strategically speaking, these five pillars of soft power are Suruksha (regional
and global security), Samman (dignity), Samvaad (dialogue), Suruksha
(regional and global security), Sanskriti (culture) and Sabhayata (civilizational
linkages) (Mukherjee, 2019).

Bharat's soft power and cultural exchanges with Southeast Asia are deeply
ingrained in historical ties, shared cultural history, and a common desire to
promote steadiness and abundance in the region. Bharat and Southeast Asian
nations have a close historical, cultural, and spiritual bond; the Bhartiya epics
Mahabharata and Ramayana continue to have a lasting impact on people's
thoughts. The Ramayana is present in the local society and culture in a variety
of ways. The deep cultural linkages to Bharat remain in everything from myths
and folklore to traditional art forms and city names to modern lifestyles. These
Southeast Asian nations continue to practice various kinds of Rama and
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Ramayana in modern times despite changes in storylines, forms, and
dramatization brought about by transfer. This indicates the countries' close ties
to Bhartiya culture, religion, and society (Raj, 2022).

Bharat adopted several proactive measures to strengthen its position in
Southeast Asia. The India-ASEAN Students Exchange Programme was
envisioned in 2007 by the Indian government, led by PM Dr. Manmohan
Singh, with the goal of fostering deeper mutual understanding between the two
vibrant regions. Two major events were planned in 2012: the ASEAN-India
Car Rally and the Shipping Expedition of INS Sudarshini to ASEAN nations.
The ASEAN-India Commemorative Summit includes these two events. These
two occasions brought to light the close cultural, intellectual, and commercial
ties that exist between Bharat and ASEAN. The primary objective of the Car
Rally is to showcase "India's proximity to the ASEAN." In addition, it aims to
raise public awareness of the India-ASEAN alliance and to promote tourism
and people-to-people contacts (Bhattacharya, 2013).

Challenges

Bharat-ASEAN relations have developed throughout time. But the full
potential has not yet been reached. Recognizing the obstacles and
implementing solutions, as well as broadening and strengthening the current
areas of collaboration, are essential for both party's mutual interest. Bharat’s
tourism diplomacy towards ASEAN countries faces some challenges which is
lowering its effectiveness. One key obstacle is infrastructure. Accessibility to
tourism destinations is still a significant issue, necessitating infrastructure
investment from the federal and state governments. The private sector must
make investments in the local hospitality industry (Bhonsale, 2019). There are
direct flights from Bharat to only six ASEAN countries. These are Malaysia,
Myanmar, Singapore, Vietnam, Indonesia and Thailand. However,
connections to other important ASEAN nations such as the Philippines,
Indonesia and Cambodia have no direct flights from Bharat. So, the flow from
these countries is reduced (“Need to Focus,” 2021).
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Although Bharat has introduced an E-Visa facility for various ASEAN
countries, the process is still much more cumbersome than the visa-on-arrival
or visa-free (India grands visa, 2024); Travelling to India, n.d.). Visa-on-arrival
or visa-free policies are offered by many ASEAN nations and this policy
makes them much more attractive to tourists (ASEAN Framework Agreement,
2006). Bharat also has a problem with using cultural connections in its
marketing. For example, in spite of long scholarships and cultural exchanges
with countries like Indonesia and Thailand, Bharat has not taken full advantage
of these co-religionists in developing its tourism.

Bharat has to compete with regional tourism rivals, which have been well-
established for years in places like Thailand, Malaysia, and Singapore. These
countries have much better infrastructure, higher levels of marketing
expenditure per destination, and are far easier to visit than Bharat is at present.
Moreover, fears over security — often stirred up by the media with reports on
small incidents in areas such as Jammu and Kashmir — all serve to darken
visitor perception of Bharat as somewhere safe to travel. Geopolitics can also
impact Bharat's tourism diplomacy, especially in countries whose China ties
are close.

To counter these challenges, Bharat needs to enhance air connectivity and
improve infrastructure. Direct flights, as well as quick access from many places
of Bharat. Bharat can streamline the visa process for travellers from ASEAN
countries such as Cambodia, Laos, Myanmar, etc. Targeted marketing
campaigns to highlight cultural ties and promote niche tourism, such as
spiritual and eco-tourism. Security matters such as better safety precautions
and more cooperation with the press need to be addressed. Engaging in
regional tourism activities with other countries and formulating inexpensive
tour plans can draw more visitors from ASEAN.
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Conclusion

The border between Bharat and the Southeast Asian countries is no longer a
barrier for deeper understanding of one another thanks to tourism. Essentially,
tourism has revived the notion of world community? It has also been
demonstrated that the Indian philosophy of "athithidevo bhava," which
emphasizes treating guests as God, stimulates foreign curiosity about visiting
Bharat. This is one of the main reasons Bharat is still a popular tourist
destination.

Travelers engage in cross-cultural exchanges that help them gain a deeper
understanding of the nation they have visited. The National Tourism Policy of
India recognizes tourism as a unifying force that unites people both
domestically and internationally and fosters better understanding via travel,
realizing the potential of tourism to sustain peace and better integrate nations.
Thus, Bharat attempts to expand its influence in Southeast Asia through
tourism diplomacy.

The development of eco-tourism provides a key opportunity. Since different
natural landscape thrives, this will be attractive to the eco-conscious and
environmentally friendly tourists of neighbouring ASEAN countries. When
ASEAN countries enjoy economic growth and rising disposable incomes,
Bharat should align its marketing with them in order to develop a larger
surrounding area. Additionally, Bharat's growing wellness and spiritual
tourism sector, centered around yoga and Ayurveda, offers a unique appeal to
ASEAN tourists seeking health and spiritual retreats.

Bharat’s main attraction for tourists is its rich heritage and culture. Bharat
continuously works to improve infrastructure in its area to attract more tourists.
In 2024, PM Modi launched various projects under Swadesh Darshan and
PRASHAD programs to meet the requirements. Bharat for the promotion of
tourism in the ASEAN countries organises some road shows and festivals.
However, these initiatives are only the start, as Bharat is unwavering in its
quest to broaden and enhance these exhibits and occasions in order to fully
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realize the potential of this tourism industry. Despite its inherent limitations,
Bharat tries to get better in every area to draw tourists from Southeast Asia.

References

ASEAN  Framework Agreement on visa exemption. (2004). ASEAN Main Portal.
https://agreement.asean.org/media/download/20160831072909.pdf

ASEAN, India reaffirm comprehensive strategic partnership. (2024, March 21). ASEAN Main Portal.
https://asean.org/24th-meeting-of-asean-india-joint-cooperation-committee-convenes/

Babu, A. (2020). How Far is Incredible India? 1In IJCIRAS, 2(9), 20-21.
http://www.ijciras.com/PublishedPaper/IICIRAS1524.pdf

Baranowski, S., Covert, L. P., Gordon, B. M., Jobs, R. 1., Noack, C., Rosenbaum, A. T., & Scott, B. C.
(2019). Discussion: tourism and diplomacy. Journal of Tourism History, 11(1), 63-90.
https://doi.org/10.1080/1755182x.2019.1584974

Bhansale, M. (2019). Religious tourism as soft power: Strengthening India’s outreach to Southeast Asia.
ORF. https://www.orfonline.org/research/religious-tourism-as-soft-power-strengthening-india-s-
outreach-to-southeast-asia

Bhattacharya, J. (2023). Ties that Bind: India and Southeast Asia Connectivities. Association for Asian
Studies. https://www.asianstudies.org/publications/eaa/archives/ties-that-bind-india-and-southeast-asia-
connectivities/

Chaturvedi, A. (2024, March 7). PM Modi launches 52 tourism sector projects worth over Rs 1400 crore.
The Economic Times. https:/economictimes.indiatimes.com/news/india/pm-modi-launches-52-
tourism-sector-projects-worth-over-rs-1400-crore/articleshow/108306871.cms?from=mdr

De, P. (2011), ‘ASEAN-India Connectivity: An Indian Perspective’, in Kimura, F. and S. Umezaki (eds.),
ASEAN-India Connectivity: The Comprehensive Asia Development Plan, Phase II, ERIA Research
Project Report 2010-7, Jakarta: ERIA, pp- 95-150.
https://www.eria.org/CHAPTER%203%20%20ASEAN%20-
%20India%20Connectivity%20An%?20Indian%20Perspective.pdf

India grants visa fee exemption scheme for ordinary Thai passport holders for 6 months. (2024). Ministry
of Foreign Affairs, Kingdom of Thailand. https://www.mfa.go.th/en/content/india-visafeeexemption-
en?cate=5d5bcb4e15¢39¢306000683¢

Jalalpour, S., & Shojaeifar, J. (2017). The tourism industry and the international relations. In World
Journal of Environmental Biosciences, World Journal of Environmental Biosciences (Vol. 6, pp. 68-72).
https://environmentaljournals.org/storage/models/article/GsCnMvHIotn6 A602LDMHIVv3wPVUFzGI

Dpvi3hd18zHGIfEKUXn9Z8uV3o08M/the-tourism-industry-and-the-international-relations.pdf

Lok Sambhashan: Vol: 2, Issue: 4, 2024



25

Kundu, S. (2021). Promoting Tourism between ASEAN and India in Post-COVID. ASEAN-India Centre
at RIS. https://aseanindiacentre.org.in/sites/default/files/2022-
04/A1C%20Commentary%20N0%2022%200ctober%2020221.pdf

Lee D and Hocking B (2011) Diplomacy. In: Bardie B, Schlosser D-B & Morlino L (eds.) International
Encyclopaedia of Political Science. Sage. https://bradscholars.brad.ac.uk/handle/10454/7210

Mishra, P. P., (2023). India’s historical impact on Southeast Asia - Association for Asian Studies.
https://www.asianstudies.org/publications/eaa/archives/indias-historical-impact-on-southeast-asia/

Muhia, E. (2023, January 2). Tourism diplomacy. https://protocoltoday.nl/tourism-diplomacy/

Mukherjee, B. (2019). India's culture Diplomacy and Soft Power. Ministry of External Affairs,
Government of India. https://www.mea.gov.in/distinguished-lectures-detail.htm?855

Need to focus more on air connectivity between India, ASEAN countries: Union Minister Sarbananda
Sonowal. (2021, September 14). The Economic Times.
https://economictimes.indiatimes.com/industry/transportation/airlines-/-aviation/need-to-focus-more-
on-air-connectivity-between-india-asean-countries-union-minister-sarbananda-
sonowal/articleshow/86197190.cms?from=mdr

Plan of Action to Implement the ASEAN-India Partnership for Peace, Progress and Shared Prosperity
(2016-2020). (n.d.). https://aistic.gov.in/ASEAN/aistdfAppendix

Pukhrem. (2019, June 13). ASEAN-India: Physical connectivity. https:/indiafoundation.in/art-
stristi/asean-india-physical-connectivity/

Raj, A. (2022). Soft power in India’s foreign policy to China and South East Asia. International Journal
of Creative Research Thoughts, 10(4), 79-81. https:/ijcrt.org/papers/IJICRT2204468.pdf

Sailo, L. (2013). Northeast India and Southeast Asia: Creating tourism synergy. ISAS Brief.
https://www files.ethz.ch/isn/173129/ISAS_Brief No_ 299 -
_Northeast India and Southeast Asia Creating Tourism Synergy 12112013093146.pdf

Sengupta, J. (2023, December 4). India’s cultural and civilisational influence on Southeast Asia. ORF.
https://www.orfonline.org/expert-speak/indias-cultural-and-civilizational-influence-on-southeast-asia

Singh, S., (2023). Mapping India’s Historical Ties with Southeast Asia. Indian Council of World Affairs
(Government of India).
https://www.icwa.in/show_content.php?lang=1&level=1&ls_id=10322&1id=6583

Travelling to India. (n.d.). Ministry of Foreign Affairs Singapore. https:/www.mfa.gov.sg/Overseas-
Mission/New-Delhi/Consular-Services/Visa-Information/Travelling-to-India gnaket, S., Khobragade, J.
N., & Ministry of Tourism, Government of India. (2024). JOINT MEDIA STATEMENT.
https://www.indmissionasean.gov.in/pdf/ Adopted-JMS-11th-M-ATM-Plus-India 240127 081729.pdf

Lok Sambhashan: Vol: 2, Issue: 4, 2024



26

BUDDHIST CIRCUITS IN NORTHEAST INDIA: A PILLAR
OF TOURISM DIPLOMACY
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Abstract

Tourism diplomacy is significant for exploring opportunities in countries’
natural, cultural, and spiritual heritage. Many countries adopted the concept
of tourism diplomacy to enhance their influence and diplomatic ties in the new
world order. Countries like China and Thailand in Asia have encashed
Buddhism to project countries' soft power and effective diplomacy. This article
focuses on how Buddhist circuits with a rich heritage in northeast India can
help elevate India’s tourism diplomacy with Buddhist majoritarian countries
and establish India as a soft power globally. The article examines how
promoting the Buddhist circuits enhances regional development, strengthens
cultural ties with neighbouring countries, and contributes to regional growth
and stability. By analysing the region's natural assets and unique culture, this
article will help highlight the challenges and opportunities in positioning the
northeast region of India as a hub for Buddhist tourism. This article also
provides some policy frameworks for New Delhi’s strategic objective for the
region's development, cooperation with Southeast and East Asian countries,
and coordination with international organisations to develop this region.
Ultimately, this paper argues that well-planned Buddhist tourism diplomacy
in India’s northeast region will recognise countries’ diplomatic relations and
cultural influence and foster sustainable development in the region.
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Introduction

Tourism has a diplomatic advantage for any country. Since the 19 century,
the West has developed a tourism policy to support its diplomatic engagements
and spread its heritage legacy and economy. However, the same trend has not
been seen in Asian countries. The role of tourism was limited to generating
economic growth and employment for Asian countries. Later, in the end of 20™
century, many Asian countries realised the importance of tourism in track-2/
back-channel diplomacy. It helps Thailand, Malaysia, Cambodia, Laos,
Vietnam, Indonesia, Sri Lanka and Singapore to weave its cultural diversity to
support its foreign policy. These countries successfully developed an eco-
system supporting their religious beliefs (Buddhism) to develop local economy
and tourism. Due to their cultural and spiritual beliefs, these countries are also
able to establish a common agenda to spread their heritage legacy parallel to
other tourism activities.

The rise of cultural tourism provides endless opportunities and helps different
people know how others live. From attending the festival to visiting historical
and religious places. Whether tourist are not a part of diplomacy, they have
become part of tourism diplomacy. One of the examples in Asian countries is
China, which developed a synthetic cultural legacy in terms of Buddhism.
There was a time when China crushed Tibetan culture to promote a singular
Han culture over the occupied Tibet. But later, when globalisation witnessed a
drastic change and understood the importance of multipolarity in cultural
tourism, Beijing changed its stance and started practising multipolar
culturalism by forcing Tibetans to marry the Han and settling in occupied
Tibet, Xinjiang and the Inner Mongolia region. It gave an edge to China in the
diplomatic sphere by spreading its agenda and answering every question
efficiently when it comes to human rights violations against different
communities. From artificial lakes, villages, and community markets to
heritage centres run by other communities’ surveillance by strict government
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officials can be seen in Beijing when one visits China. This example shows
how one nation can use tourism diplomacy to spread its foreign policy agendas.
Through developing the synthetic culture of Buddhism, Chinese authorities
successfully managed cultural closeness with Southeast Asian countries.

But, when it comes to India, which has a unique, diverse Buddhist legacy, it is
lagging in exploring its full potential. Tourism diplomacy is backed by
intentionally using countries' tourism potential as a diplomatic tool to
strengthen and build international relations (Kuri et al., 2020). To understand
tourism diplomacy for India, there is a need to understand the significance of
tourism for India’s foreign policy. How do other nations use tourism in their
diplomacy? What is Buddhism for India and its northeastern states?

In the 21* century, tourism diplomacy is growing its importance in India. It
can play a significant role in international relations, backed by its diverse
cultural heritage, particularly with regard to Buddhism. It holds a substantial
potential to encash tourism as a diplomatic tool. With their unique cultural
identities, India's northeastern states can play a critical role in contributing to
its tourism strategy. India’s four northeastern states, Arunachal Pradesh,
Nagaland, Manipur and Mizoram share a boundary with Myanmar, which is a
door to the Buddhist majoritarian Southeast Asian nations. A recent study
focused on how tourism can strategically influence India’s foreign relations.
The study highlighted how Indonesia attracted tourists from India by showing
cultural similarities and targeted tourism promotion. This helped Indonesia to
strengthen its bilateral ties with India (Minardi et al., 2020). In addition, the
Public Diplomacy Division of the Ministry of External Affairs, established in
2006, recognise tourism as a key element in enhancing the country's global
image and influence. This division helps India promote tourism and projects
India’s political and cultural narratives globally (Suri, 2011). Another study
focused on tourism's contribution to India’s GDP, foreign exchange earnings
and employment in India. The study shows that tourism contributes culturally
and diplomatically and helps in the economic development drive (Mehrad et
al., 2023). Moreover, integrating public diplomacy with strategies can help
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promote India's positive image in competitive globalisation (Mazumdar,
2020).

India’s Cultural and Historical Ties to Buddhism

India is the birthplace of Buddhism and the home of Siddhartha Gautama's
teaching of compassion, peace and non-violence. It helps India establish its
spiritual depth globally (Pham et al., 2021). On a cultural ground, India is
intertwined with Buddhist heritage, which has helped the country position
itself as a beacon of enlightenment and peace in the world (Scott. D, 2016).
There are many ancient Buddhist sites all over India, like Nalanda, Bodh Gaya
and Sarnath, attract pilgrims, tourists and scholars worldwide (Medhekar,
2022). By promoting Buddhist tourism, India can foster its global image as a
soft power. It shows India’s commitment to promoting and preserving
universal values resonating with Buddhist teaching. Buddhist sites spread
almost everywhere in India and when it comes to sites in the northeast states,
two prominent sites are Arunachal Pradesh and Sikkim. Both states can help
India with tourism through India’s Act East Policy. Arunachal Pradesh is one
of the most important places in the region, as 17th-century Twang Monastery
is the most important Buddhist pilgrim and attraction place in the area.
Arunachal also shares a border with Myanmar. As Myanmar is a Buddhist
majoritarian country, proper road connectivity through Arunachal, Manipur,
and Mizoram can help to increase Southeast countries' religious tourism via
road connectivity. Myanmar is a door to Southeast Asian countries for India.
It will help develop the economy and infrastructure in the Northeast of India.
Sikkim is also known as the Dharma Chakra Centre and the seat of Tibetan
Buddhism, the Kagyu sect.

Moreover, the Namgyal Institute of Tibetology in Sikkim is one of the major
repositories of Tibetan Buddhist artefacts and literature, contributing to
studying Buddhist history and culture. These sites contribute to the
preservation of Tibetan Buddhist culture and attract visitors from Southeast
Asian countries and pilgrims through road connectivity. The road connectivity
helps especially those who cannot afford air tickets. India’s deep-rooted
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heritage sites of Buddhism offer a unique opportunity to strengthen its cultural
and diplomatic ties with Southeast Asian countries (Mazumdar. A., 2018).
Promoting Buddhist diplomacy allows New Delhi to develop closer spiritual
and cultural connections with these countries. Initiatives for collaboration to
restore ancient Buddhist sites, cultural exchange, and the organisation of
Buddhist conferences can help create stronger bonds with these countries.

North-Eastern India as a Diplomatic Asset

Many initiatives were taken for north-eastern states in the last few years under
India’s Act East Policy and the recent G20 summit in India. The northeast
region of India is full of natural and cultural treasures. Characterised distinct
traditions, diverse ethnic communities, cultural practices, and languages can
help India explore more opportunities for tourism diplomacy. Festivals like
Hornbill in Nagaland, Bihu in Assam, Losar in Sikkim, Ziro festival in
Arunachal Pradesh, and Sengai festival in Manipur showcase the rich heritage,
culture and vibrant lifestyle of the people of northeast India. In addition to this,
natural beauty, fantastic landscapes like Dzukuo valley, tea gardens of Assam,
Loktak lake of Manipur, valleys of Meghalaya and Mizoram, Unakoti in
Tripura and majestic peaks of Arunachal Pradesh, including national parks in
northeast India offers valuable asset for tourism. By fully exploring the
potential of these states, India can leverage it in tourism diplomacy. Cross-
border tourism connecting northeast states of India via roads with Southeast
Asian countries will help India’s to achieve its strategic interests. But there are
also challenges. The promotion of Northeast India as a tourist destination is a
big hurdle. Limited infrastructure and poor road connectivity due to its
remoteness compared to other parts of India are hampering the growth of this
region. These challenges are also turning into opportunities, but the pace of
development needs to work at the level of war. Such initiatives are expanding
air and road connectivity, upcoming railway links to Imphal, Manipur, national
highways especially in Arunachal Pradesh, Sikkim, and other north-eastern
states of India, development of integrated borders check posts infrastructure
and Economic Exclusive Zones for business in Arunachal, Nagaland, Manipur
and Mizoram sharing border with Myanmar. In addition, promoting northeast
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tourism as adventure tourism, cultural tourism, and eco-tourism can also help
India.

How have countries like Thailand and China successfully utilised
Buddhism in their tourism diplomacy?

Countries like Thailand and China successfully leveraged Buddhism through
tourism diplomacy. Both countries successfully attracted international visitors,
which helped them strengthen their ties and enhance their global influence.
Buddhism became the cornerstone of Thailand’s tourism diplomacy
(McCargo, D., 2004). Countries deeply intertwined Buddhist heritage became
its cultural identity (Abuan, R. E. M., 2021). Thailand promoted a number of
its Buddhist festivals, temples, and traditions, which became key attractions
for international tourists. Iconic sites like Wat Pho, Wat Phra Kaew in
Bangkok, and Wat Phra That Doi Suthep in Chiang Mai became Thailand's
spiritual and cultural legacy symbol (Evrard et al., 2009). Countries' tourism
campaigns reflect their image of spiritual, peaceful and prosperous cultural
destinations, which helps to draw millions of visitors and helps Thailand in
tourism diplomacy (Peleggi. M, 1996). Thailand also played a proactive role
in the regional and global Buddhist network by putting efforts into cultural
activism. Bangkok successfully organises and hosts international conferences
with practitioners worldwide, which helps them to bring together many
Buddhist leaders on single stage. Through these efforts, Thailand successfully
strengthened its soft power image, which helped the country to concretise its
diplomatic and cultural ties with Buddhist-majority countries.

China is a classic example of how Beijing successfully leveraged Buddhist
diplomacy after forcefully occupying Tibet and crushing Buddhist cultural
identity between 1950 and the 1990s. Single majoritarian Han’s government
in Beijing realised in the late 1990s how important multi-cultural tourism
diplomacy is in establishing a positive image of China in the new world order.
As Beijing's past had blood stains of cursing Buddhist culture, Uyghur
Muslims of Turkish identity in Xinjiang, Mongolian culture in Inner-
Mongolia, and the April 15, 1989, Tiananmen Square massacre, positive

Lok Sambhashan: Vol: 2, Issue: 4, 2024



32

tourism became a medium for their rule policy makers to get away from their
past bloody identity. China established several Buddhist and other cultural
centres (Ce Qu et al., 2017). Since 2000, synthetic infrastructure in the main
cities has forced different communities into cultural centres and helped Beijing
to successfully establish its global soft power image. In addition, strategically
promoting and giving limited access to tourists in targeted places helped China
boost its tourism and strengthen diplomatic relations, especially with major
Buddhist countries. Important Buddhist sites like the Longmen Grottoes, the
Shaolin Monastery and Mount Wutai are aggressively promoted as spiritual
and cultural destinations. China hosted international Buddhist forums and
invested in restoring and preserving these sites, which has helped elevate its
image in the global Buddhist community. By investing in Buddhist heritage,
Beijing attracted millions of pilgrims and used these cultural exchanges to
build stronger diplomatic ties with Myanmar, Thailand, Sri Lanka and other
Southeast Asian countries (Zhang. J, 2023). It helps China to foster goodwill
among the Buddhist-majority countries and allows them to project cultural
influence (Raymond. G. V. et al., 2020).

How India can Frames its Buddhist Tourism Diplomacy?

For an effective Buddhist Tourism strategy in the northeast region as a part of
broader tourism diplomacy, India needs to work on the promotion and
development of Buddhist circuits, cultural showcasing and festival, digital
promotion and global outreach, enhancement of infrastructure and
connectivity, collaboration with Southeast Asian countries and sustainable
tourism practices. India can promote and develop a dedicated Buddhist tourism
circuit along with other regional tourist places to highlight important Buddhist
places in northeast India. For example, the Rumtek Monastery in Sikkim and
Tawang Monastery in Arunachal Pradesh can be planned in the tourism circuit
along with the Ziro Festival, Hornbill Festival, Sangai Festival, Shirui Festival
Shad Suk Mynsiem Festival, Nongkrem Festival, Chapchar Kut festival, Garia
and Bihu festival. Providing tourism packages and adding northeast regional
festivals in this circuit will offer unique opportunities for tourists to explore
the rich Buddhist heritage and cultural festivals of northeast India. Integrating
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these festival sites into tourist circuits, New Delhi can attract tourists and
pilgrims from around the world, which will help enhance cultural exchanges
and diplomacy (Medhekar. A. et al., 2022).

Promoting and organising cultural festivals to celebrate the Buddhist heritage
of northeast India can play a significant role in India’s tourism diplomacy. It
will help India showcase its unique identity, art, traditions, and crafts in the
northeast region. These activities will help enhance people-to-people ties,
strengthening India’s cultural connections with Buddhist majoritarian
countries (Shinde. K. A., 2022).

Internet and social networks revolutionised the meaning of globalisation.
Whatever is happening in the corner of the world can be seen from the
platforms available on the internet. Considering today's needs, New Delhi must
work aggressively on a comprehensive digital marketing campaign to increase
digital imprints of the northeast region of India (Agarwal. M. et al., 2010). Al-
enabled targeted online advertisements on social media and virtual tours of the
northeast, especially Buddhist attraction sites, can help India attract tourists
from Buddhist majoritarian countries and other parts of the world (Raffaele. F,
2021). It will also help New Delhi to project its image as a custodian of
Buddhist heritage.

There is a need to invest significantly in infrastructure development. However,
road connectivity is improving in the remote areas of the northeast; there is a
need to work on hospitality infrastructure. In addition, air connectivity to
critical Buddhist sites is essential to boost domestic and international tourists
in the region. At present, hotels are available at prominent sites, but very few
infrastructures are available when we talk about the northeast region.
Moreover, it must be affordable for tourists. A competitive market will help
the area to generate more revenue. Enhancing local amenities and visitor
services will contribute to memorable and comfortable tourist experiences will
help elevate India’s image (Medhekar. A. et al., 2022).
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Closer collaboration with Southeast Asian countries can foster India’s
Buddhist tourism diplomacy. New Delhi must work aggressively on joint
initiatives such as cultural exchange, cross-border tourism packages, and
heritage conservation projects on Buddhist tradition. India can also invite
participants from Southeast Asian countries to conferences and events on
Buddhism in the northeast region. It will help India to concretise its cultural
ties with Southeast Asian countries (Shinde. K. A., 2022).

Last but not least, sustainable tourism practices can help northeast India
preserve the region’s cultural and natural assets (Cajee. L, 2014). Eco-friendly
tourism, with the collaboration of local communities and their traditional
practices, will help protect the environment (Yugang He, 2022). Projecting
northeast India as an example of sustainable tourism can attract environment-
conscious tourists. It allows India to demonstrate New Delhi’s commitment to
preserving the natural and cultural heritage of the region.

Challenges of Buddhist tourism in the Northeast India

Underdeveloped infrastructure and remoteness of the northeast region of India
is a primary challenge. Insufficient accessibility due to poor condition of roads,
lack of quality accommodation and insufficient transportation network forced
tourists not to visit these areas (Haokip. T, 2015). In addition, the monsoon is
a boon and enemy to this region. Climate disruption further complicates
tourism and travel in these areas (Mili. B. et al., 2017). One more prominent
challenge of this region is the visibility and lack of awareness of northeast
Buddhist places (Dam. S, 2020). Unlike famous pilgrimage sites like Sarnath
and Bodh Gaya, northeast Buddhist sites are less recognised internationally.
This is one of the most significant shortcomings of Indian tourism
policymakers in promoting Arunachal Pradesh as a heritage tourism site in
India to counter-narratives of Beijing's claim on Indian territory. By promoting
tourism in this region, India can strengthen its image in the new world order.

Regional instability is another challenge to promoting Buddhist tourism in
northeast India. Insurgency movements, ethnic tensions and border disputes
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with the Chinese in the forcefully occupied Tibet region are making things
more complicated. Ensuring a stable and secure environment for tourist safety
is crucial for fostering sustainable regional tourism. Northeast India has diverse
ethnic groups with unique traditions, practices, and beliefs. While promoting
Buddhist tourism, it is essential to preserve the cultural identities of the groups
by ensuring that development does not marginalise the local traditions. In
addition, diplomatic considerations need to be managed efficiently as the
northeast region of India shares a border with Bhutan, Tibet (occupied by
China) and Myanmar. Territorial issues need to be addressed with caution and
tensions avoided. In addition, India’s border policy must be aligned to
complement bilateral and multilateral relations ( Das. S. B. et al., 2022).

Conclusion

New Delhi must adopt active tourism diplomacy through the northeast states
and Buddhism. There is a need to adopt specific policy measures for the region.
Governments (both state and central) need to invest in infrastructure
development, comparative accommodation facilities, expanding the
transportation network and connecting it to Buddhist sites. The central
government UDAN (Ude Desh ka Aam Naagrik) scheme needs to
communicate with these Buddhist heritage sites to provide economical air
connectivity to domestic and international tourists.

A comprehensive targeted marketing strategy needs to be developed to
promote Buddhist heritage in northeast India on a global stage. It includes
international tourism fair participation, digital campaigns, and collaboration
with the worldwide tourism industry to make customised travel packages
highlighting India’s northeast spiritual and cultural offerings. Domestic
tourism industries need to be supported for targeted customer campaigns.
There are many other places in northeast India where the Buddhist community
lives. New Delhi can establish more pilgrimage circuits that link to these places
across the country and Southeast Asia, providing an integrated spiritual
tourism experience. India’s tourism diplomacy must also work on policies
encouraging sustainable and community-based tourism. There is a need for
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training in local communities for capacity building, preserving regional
culture, and training programs for local entrepreneurs in the hospitality and
tourism sectors to promote eco-friendly tourism practices.

India can also explore opportunities through multilateral forums and
international organisations to enhance tourism diplomacy through Buddhism
and northeast India. UNESCO can assist in promoting and preserving Buddhist
heritage sites, which helps to raise India’s soft power image on the global stage.
Regional cooperation like the Bay of Bangla Initiative for Multi-sectoral
Technical and Economic Cooperation (BIMSTEC) and the South Asian
Association for Regional Cooperation (SAARC) can help facilitate cross-
border dialogues to promote tourism initiatives and cooperation among the
Buddhist heritage countries.

Lastly, positioning northeast India as a hub for Buddhist tourism can help New
Delhi strengthen its diplomatic ties with East Asian Courtiers and Southeast
Asian countries in many folds. It will help increase mutual understanding and
people-to-people contact, which will help maintain peace and stability in the
region. In addition, developing northeast India as a tourist destination helps to
improve the area's economic growth, which directly helps to reduce regional
instability, underdevelopment and economic marginalisation.
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CULTURAL TOURISM AS A TOOL OF SOFT POWER:
A STUDY OF INDIA’S ENGAGEMENT WITH
SOUTHEAST ASIA SINCE 2014
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Abstract

Since the end of the Cold War, the influence of soft power in determining
political dynamics in international relations has increased significantly. The
same can be seen in regional power politics, and Southeast Asia is not
different. With the formation of ASEAN, competition between major powers to
influence the region has increased manifold. India, which has had long
historical-cultural relations with Southeast Asia since ancient times, has also
tried to build stronger diplomatic ties after the Cold War. Along with other
strategies like financial and infrastructural support, cultural cooperation,
particularly cultural tourism, has been used as a tool to increase its regional
influence. The paper focuses on India’s initiatives of cultural tourism and its
role in establishing soft power in the Southeast Asian region. Historical-
cultural ties and growing connectivity provide ample scope for strengthening
diplomatic relations with Southeast Asian nations. The paper considers
various elements related to cultural tourism and the steps taken by the Indian
government since 2014. With the replacement of the Look East Policy (LEP)
with the Act East Policy (AEP) in 2014, a major focus has been kept on
establishing cultural cooperation with Southeast Asian nations. The paper
builds on the above propositions, primarily focusing on cultural tourism and
soft power diplomacy.
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Introduction

With the formation of the Association of Southeast Asian Nations (ASEAN)
in 1967, Southeast Asia has brought itself to the global level as a prominent
region, gaining the interest and attention of major powers in the world
(Hussain, 2017). Among the major powers, India and China have a more
prominent interest in the region, leading to growing power politics and
changing dynamics in the Southeast Asian region (Chuyong et al., 2022). The
region has attracted financial investment and other initiatives from the major
powers to increase their influence. China, already an established regional
power, and India, aspiring to become a regional power, constantly compete to
establish strong diplomatic relations with countries falling in Southeast Asia
(Grossman, 2023). Both countries have used various approaches and tools to
influence Southeast Asian nations. ‘Cultural tourism’ is one of the tools that is
used by both countries to enhance their engagement with Southeast Asia. The
United Nations Tourism General Assembly defines Cultural Tourism as “the
movements of people for essentially cultural motivations such as study tours,
performing arts and cultural tours, travel to festivals and other cultural events,
visits to sites and monuments, travel to study nature, folklore or art, and
pilgrimages (2017).” It is argued that the strong cultural ties with the ASEAN
states can help India deepen its diplomatic relations in the region (Bhonsale,
2019). India has several things in common, primarily related to culture, with
the Southeast Asian nations, which can be utilised and enhanced by making
cultural tourism more effective and prominent. The Indian government has
taken various initiatives to establish stronger ties with the countries of
Southeast Asia, in which cultural tourism plays an important role. Cultural
Tourism is an important element of Act East Policy (2014). The Indian Prime
Minister Narendra Modi has emphasised three pillars of this policy:
Commerce, Culture, and Connectivity (Ministry of External Affairs, 2015).

Two central pillars of the Act East Policy are culture and connectivity, through
which India seeks to expand its diplomatic relations with Southeast Asia. Most
countries in the region practice Buddhism, whereas Buddhism spread in these
nations from India, providing one of the avenues for strengthening ties using
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culture. Apart from culture, the Indian government has launched various
connectivity projects like the ‘Kaladan Multimodal Transit Transport Project
(2008)" and ‘India-Myanmar-Thailand Trilateral Highways (2002)’ to make
travel much easier and more effective with the nations in this region (Naskar,
2018). These connectivity projects were initiated with dual objectives. On the
one hand, it would link India’s landlocked Northeastern part with the
mainstream economy; on the other hand, it would counter growing Chinese
influence in Southeast Asia. However, due to political unrest in Myanmar and
lack of funding on the Southeast Asian side, the projects are yet to be
completed.

Both culture and connectivity can play a prominent role in enhancing cultural
tourism between India and Southeast Asian nations. Southeast Asian nations
contain a prominent influence of Indian culture in their art and architecture,
which can be further utilised to enhance cultural tourism in the region. Making
this cultural heritage a prominent element in the growth of tourism between
India and her Southeast Asian neighbours would help in enhancing India’s soft
power in the region (Maini, 2016).

This research paper aims to analyse and understand the role of cultural tourism

as a tool of soft power in enhancing diplomatic relations, with particular
reference to India’s initiatives in the Southeast Asian region since 2014. The
paper also aims to analyse the present status of cultural tourism and the flow
of tourists from Southeast Asia to India. The paper is divided into four sections.
The first section includes a brief history of cultural ties between India and
Southeast Asia. The second section discusses the changes introduced by the
Indian government while shifting from the LEP to AEP. The third section
sheds light on the initiatives taken by the government of India to promote
cultural tourism as a tool of Soft Power diplomacy. The fourth section
discusses the present challenges and future opportunities for India to enhance
its soft power in the region through tourism. The paper uses descriptive-
analytical methods of research, using official documents, Thinktank reports,
and scholarly literature.
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India-Southeast Asia Historical-Cultural Engagement

India and Southeast Asia have had a historical-cultural connection since the
first century B.C. (Bjpai, 1991). During this period, India was connected with
Southeast Asia by sea route, which allowed Indian traders to establish maritime
trade with Southeast Asia (Rajan, 2019). More importantly, it provided an
opportunity for Indians and Southeast Asians to synthesise their culture with
each other (Kossak, 2001). Thus, Indian culture has greatly impacted the
political, social and cultural sphere of Southeast Asia (Braginsky, 2013).

At the social and political level, Indian merchants contributed to the formation
of a political system based on the Indian model (Braginsky, 2013). This was
possible because the Brahmins and Buddhist monks who came with Indian
traders also “brought their religions, arts, architecture, and political system,
and the rich religious literature of India to the region” (Kossak, 2001). The
cultural assimilations not only impacted the political and social sphere of
Southeast Asia but also impacted the “architectural treasures of Angkor,
Borobudur and Prambanan” (Kumar & Siddique, 2008). Not only Indians
travelled to Southeast Asia, but also the Southeast Asian believers of Hinduism
and Buddhism travelled to many sacred places in India. Consequently, both
regions remained connected through culture for the ‘next thousand years’
(Kossak, 2001).

At the cultural level, same as the political and social sphere, ‘cultural
absorption’ also happened with some changes in its original form (Ooi, 2004).
These transformations in Southeast Asian culture, political system, art and
literature have been introduced by the Indian religion — Hinduism and
Buddhism (Braginsky, 2013). Hinduism and Buddhism, the Indian form of
state and law, art and culture, influenced Southeast Asian elites, resulting in
the formation of a new culture (Braginsky, 2013), which later impacted almost
the entire Southeast Asian polity, society and culture. This helped in the
formation of homogeneous culture and similar state systems in the Southeast
Asian region.
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This shows that India and Southeast Asia have greater political, religious,
cultural and social connections. This cultural connection strengthened India-
Southeast Asia relations for many centuries (Lamb, 1975). But This connection
did not always remain the same. It was badly impacted during the British rule
in India. However, the independence movements in both regions realign them
for a short period (Khalid, 2011). Thus, India hosted the ‘Asian Relations
Conference’ in March 1947. To address the issue of colonialism, soon after its
independence from British rule, India participated in a Special Conference on
Indonesia in 1949 (Hussain, 2017). However, the Cold War negatively
impacted India-Southeast relations, which was improved during independence
movements in both regions. India alleged some Southeast Asian states to be on
the capitalist side, which was led by the U.S.A., while they alleged that India
indirectly supports the communist camp led by the Soviet Union. (Bawa,
2013). However, both regions again came closer after the end of the Cold War.
Due to the deteriorating economic conditions of India and the economic
prosperity of Southeast Asia, India started to show its interest in engaging
Southeast Asia. Consequently, India launched its Look East Policy in 1991,
which emphasises promoting economic, political and cultural connections with
East and Southeast Asia.

From Look East to Act East: Promoting Soft Power through
Cultural Connectivity/Cultural Tourism

Joseph Nye (2008) has defined Soft Power as “the ability to affect others to
obtain the outcomes one wants through attraction rather than coercion or
payment.” According to Nye (2004), “culture, political values, and foreign
policy are three sources of soft power for a country.” In the case of India-
Southeast relations, India derives its soft power from the ancient cultural link
between them (Bhonsale, 2019). India, since its independence, has taken
various initiatives to strengthen cultural connectivity between both regions.
One of those initiatives is that India has signed various cultural agreements and
Memorandum of Understanding (MoUs) with the ASEAN states (Table 1).
The Look East/Act East Policy has enhanced all these initiatives, which helped
India in achieving its strategic interests in Southeast Asia (Mazumdar, 2015).
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The Look East Policy (1991) has Cultural, Political, Economic and Strategic
dimensions. However, strategic and economic dimensions of it remained
dominant in Look East discourse (Acharya, 2015). In the first phase, India
prioritised institutional and economic measures to connect with Southeast
Asian states (Bajpaee, 2017). After the introduction of the Look East Policy in
1991, the ASEAN provided ‘sectoral dialogue partner’ status to India in 1992;
since then, India-ASEAN trade relations have improved significantly
(ASEAN, 2015). During the first decade of LEP, the bilateral trade between
India and ASEAN reached to US$ 12.1 billion in 2003. It was only US$2.9
billion in 1993 (ASEAN, n.d.). In the second phase, which started in 2003,
India emphasised Free Trade Agreements (FTAs) and security relations with
ASEAN (Bajpaee, 2017). India and ASEAN signed a Free Trade Agreement
in 2009 called as ‘ASEAN-India Free Trade Area (AIFTA)’, which has been
in effect since 1 January 2010 (Ahmed, 2010). In the last year of the Look East
policy in 2013-14, the bilateral trade between both regions remained at US$74
billion (ASEAN-India Centre, 2015), which grew up to US$131.5 billion in
2022-23, which makes 11.3 percent of India’s total global during 2022-23
(Ministry of Commerce and Industry, 2023).

Economic and strategic dimensions have greater importance in Look East
Policy (Haokip, 2011). However, many scholars argued that the LEP has also
promoted cultural and religious ties between both regions. According to the
annual report of 1999-2000 of the Indian Ministry of External Affairs, cultural
delegates from Southeast Asian states, particularly from Myanmar, Singapore,
and Vietnam, travelled to many sacred places in India. This can be seen as a
strategic initiative to strengthen cultural ties between the two regions (Ministry
of External Affairs, n. d). Apart from this, student exchange programmes have
also been taking place between the two regions, which strengthens people-to-
people contact between India and Southeast Asia. It also promotes India’s
cultural reach in Southeast Asia (Ha, 2014).
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Table 1: Cultural Agreements between India and Southeast Asian countries

Cultural Agreement between 31
India and Cambodia January 1996

Agreement Concerning 29
Cultural Relations between India and December
Indonesia 1955

Cultural Agreement between 30
India and Malaysia March 1978

Agreement between India and 25
Myanmar on Cultural Cooperation January 2001

Cultural Agreement between 6
India and the Philippines September

1969

MOU between India and 5
Singapore Concerning Cooperation in February
the Fields of the Arts, Heritage and the 1993
Archives

Cultural Agreement between 29
India and Thailand April 1997

Cultural Agreement between 18
India and Vietnam December

1976

MoU on restoration of May
UNESCO World Heritage Site at Vat 2007
Phu (Laos)

MoU on Cultural Cooperation May
with Brunei 2008

Source: Ministry of Culture, Government of India. https://www.indiaculture.nic.in/cultural-agreement

Besides student exchange programmes and delegates’ visits, India also
provides financial and technical support for the renovation of temples and
Buddhist sites in various Southeast Asian nations (Vasudevan, et al., 2012).
India also assisted Preah Vihear Temple, Cambodia and advocated for the
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UNESCO World Heritage status for the same (Kundu, 2022). This shows
India’s commitment to continue its relations with Southeast Asia based on
shared culture.

It is evident that the Look East Policy has stressed on institutional, economic,
strategic and cultural relations between the two regions. Still, the economic
and strategic dimensions were dominant. However, the whole policy was
formulated in such a manner that “while commerce, connectivity, and
capacity-building continue to propel the India-ASEAN relations to new
milestones, culture and religion provide mental and spiritual fodder to nurture
its growing engagement” (Chand, 2014). Thus, LEP brought India and
Southeast Asia closer economically, politically, and culturally.

With the advent of Prime Minister Narendra Modi in 2014, a renewed
emphasis was given to India-Southeast Asia relations. Subsequently, the ‘Look
East policy’ was renamed as the ‘Act East Policy’ (Parameswaran, 2014).
However, the Act East did not alter the main objectives of Look East —
Commerce, Culture and Connectivity. It also emphasises all these three pillars
while engaging with Southeast Asia (Naskar, 2018). However, the qualitative
difference between the ‘Look East’ and the ‘Act East’ is “the conviction of the
present government that India’s relations with her neighbours should be
marked by action and dynamism rather than confining to the sobriety of gaze
towards them” (De & Chirathivat, 2018). In this spirit, Prime Minister Modi
has explained the Act East Policy, which is based on three pillars indicated by
three ‘Cs’ — ‘Commerce’, ‘Culture’ and ‘Connectivity’ (Rajendram, 2014).

The cultural domain of the Act East works as a common platform for both
India and its East and Southeast Asia neighbours (Acharya, 2015). Culture can
be used to strengthen and rediscover historical links between both regions (Jha,
2014). Particularly, the Act East emphasised cultural aspects, which serve as
an important element of India’s soft power diplomacy (ASEAN-India Center
2019). In fact, “one of the defining points of India’s Act East Policy is to
project the country as an emerging soft power and activate her cultural assets
and stringing them with her history in the Southeast Asian region” (ASEAN-
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India Center, 2019), which China has been doing successfully for many
decades.

China has aggressively promoted its cultural heritages, especially Buddhism,
with Southeast Asian states. Buddhism has been used for “image management”
by the communist governments of China since its formation in 1949 (Ding,
2011). Besides its own image-building, it has also been used as a propagandist
and geopolitical tool against other major powers, such as the US, Japan, and
India, to limit their influence in Southeast Asia (Lijun, 2015). To counter the
political and strategic use of Buddhism against India, the Indian government
has strongly emphasised the promotion of its shared culture — Buddhism — in
its bilateral and multilateral relations with Southeast Asian states. However,
against the Chinese version of Buddhist diplomacy, India promotes the genuine
elements of Buddhism through its foreign policies (Scott, 2016), the Look East
and Act East. The government of India has taken various initiatives to promote
Buddhism in its cultural diplomacy. One of these initiatives is the promotion
of cultural tourism, which focuses on people-to-people contact between India
and Southeast Asian states.

Government of India’s Initiatives to Promote Cultural Tourism
since 2014

Prime Minister Narendra Modi has actively promoted India’s rich cultural
heritage, especially its Buddhist heritage, with East and Southeast Asian
neighbours (Kasturi, 2015). Thus, Buddhism has become an important pillar
of the Act East Policy. The Indian government promotes ‘Buddhist tourism’ as
a form of Cultural Tourism (Chaudhary, 2017). In this spirit, three Buddhist
Circuits were identified in 2015 by the Indian Ministry of Tourism (Press
Information Bureau, 2015). These circuits have been developed to “showcase
India as a land of Buddha and a destination for spiritual and cultural tourism
(Niti Aayog, 2022)”. Three identified circuits are the Buddhist Heritage Trails
(State Circuit), the Extended Dharmayatra (Extended Sacred Circuit/Retracing
Buddha's Footsteps), and the Dharmayatra (The Sacred Circuit) (Press
Information Bureau, 2015). These circuits include visits to various sacred
places related to Buddhism. Such places are Bodhgaya, Nalanda, Rajgir
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(Bihar), Sarnath, Kushinagar (Uttar Pradesh), Lumbini (Nepal), Ladakh
(Jammu and Kashmir), Dharmashala (Himachal Pradesh), Aurangabad
(Maharashtra), Tawang and Bomdila (Arunachal Pradesh) etc (Press
Information Bureau, 2015). Besides Buddhist circuits, tourists also visit nearby
destinations such as Khajuraho and Sanchi in Madhya Pradesh, Taj Mahal in
Agra, Ajanta and Ellora caves in Maharashtra (Ministry of Tourism, n. d.).

THE BUDDHIST PILGRIMAGE CIRCUIT
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Apart from the circuits, the government of India continuously organise
Buddhist conclaves and conferences to project India as the ‘Land of Buddha’
and to attract participants and cultural tourists from all over the world,
particularly from East and Southeast Asian states (Press Information Bureau,
2014). One such conference is the International Buddhist Conclaves which the
Ministry of Tourism has been continuously organising since 2004 (Kundu,
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2022). Prime Minister Modi himself attended the Bodhgaya conclave in 2015
(Tewary, 2015), which shows his keen interest in promoting Buddhist heritage
as India’s soft power.

Besides these measures at the domestic level, the Indian government has taken
various steps to promote its tourism destinations at the global level. For
example, India signed a MoU with ASEAN in 2012 for cooperation in the
tourism sector (Press Information Bureau, 2012), which aims to facilitate
tourist visits, information sharing and strengthening partnerships. Apart from
MoU, India and ASEAN together organise two Joint Working Group meetings
every year.

Due to various initiatives taken by the government of India, India evidenced
an increase in the number of foreign tourists during the Act East period. In the
year 2017, 10.04 million foreign tourists visited India, which was 14 percent
higher than in 2016 (Ministry of Tourism, 2018). Among them, Southeast Asia
(8.22 percent) had the fourth-highest share of foreign tourist arrivals to India
in 2017. In 2022-23, 6.43 million foreign tourists visited India, among them
Southeast Asia has a share of 6.41 percent (Ministry of Tourism, 2023). Also,
the Buddhist circuits identified by the government of India attract a yearly
average of 6.5 percent of total foreign tourist arrivals to India.

Challenges and Opportunities

In the globalised world, Tourism, especially cultural tourism, has become an
essential element of soft power diplomacy. Most countries use cultural tourism
as a form of soft power to enhance people-to-people contact with other
countries (Ha, 2022). From Look East to Act East, India has also promoted
cultural tourism as a tool for enhancing its soft power in Southeast Asia. We
have seen in the above sections that India has long historical-cultural links with
Southeast Asia since ancient times. Buddhism is one of the aspects of the
cultural links between the two regions, which India uses as a tool of soft
power/cultural diplomacy. The Indian government has taken various initiatives
to promote its Buddhist heritage with its Southeast Asian neighbours. In this
regard, the government of India has identified and developed Buddhist Circuits
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to attract cultural tourists from all over the world, especially Buddhist-majority
countries of East and Southeast Asia (Press Information Bureau, 2015).

Despite these, India faces challenges in Southeast Asia from its international
competitors. China continuously presents tough competition to India’s
promotion of Buddhism as a tool of soft power in Southeast Asia. Its Belt and
Road Initiative (BRI), which is an infrastructure-led initiative, also
incorporates cultural diplomacy efforts, particularly the promotion of its
Buddhist sites (Mazumder & Upadhyaya, 2019). Chinese Yunnan province,
which has a historical connection with Southeast Asia, has also been promoted
as a Buddhist heritage site to attract cultural and religious tourists from
ASEAN states (Song, 2021). Apart from these efforts, the government of
China actively promotes digital tourism platforms such as virtual tours, digital
exhibitions, and targeted marketing campaigns to attract Southeast Asian
cultural tourists. Moreover, China’s hosting of international Buddhist forums
and conclaves, which attract participants from across East and Southeast Asia,
enhances its image as a leader of global Buddhism (Ashiwa & Wonk, 2020).
These efforts directly challenge India’s attempts to promote cultural heritage
in Southeast Asian states.

Despite the challenges from the Chinese side, there are several opportunities
for India to promote its cultural tourism in Southeast Asia. Firstly, India can
focus on improving the infrastructure, like transport connectivity and
accommodation facilities, around its Buddhist circuits so it can be more
attractive to Southeast Asian tourists. Investment in tourism infrastructure not
only attracts tourists from all over the world but would also help India to
compete with China’s well-developed tourism facilities (Johri, 2020).
Additionally, India can promote the cultural and spiritual significance of its
Buddhist sites, emphasising India as the Land of Buddha. This unique position
would help India in fostering deeper cultural connections with Buddhist-
majority countries of Southeast Asia (Mahaseth & Khatoon, 2024). Secondly,
India should also collaborate with Southeast Asian nations by co-hosting
Buddhist festivals, exhibitions and cultural exchanges. This would enhance
India’s diplomatic ties with Southeast Asia. Furthermore, India can expand its
digital outreach by creating virtual tours, documentaries on various Buddhist
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sites and online campaigns to promote its Buddhist destinations. This would
globally enhance India's visibility as a destination for Buddhist tourism. These
combined efforts would help India counterbalance China’s influence and
solidify its role as a key player in Buddhist cultural tourism in Southeast Asia.

Conclusion

The long-standing historical linkages between India and ASEAN apparently
offer India several advantages in terms of tourism and soft power.
Notwithstanding, British rule in India abruptly suspended some of the
flourishing trade routes and cultural exchanges; the recent decades of Indian
foreign policy evidently attempted to rejuvenate the glorious historical ties.
The 1990s reforms in the Indian economy led India to find alternative trade
partners to collaborate which is clearly visible in the shift from Look East to
Act East policy. While tourism activities are seen as a boon for any economy,
they can also be utilised for soft power enhancement. Indian historical legacy
to ASEAN in the form of the spread of Hinduism and Buddhism is immensely
beneficial for the taping into the soft power within the ASEAN region. The
growing Chinese influence in the region, due to its economic and soft power
manoeuvres, could be contained through a reinvigorated focus on these
untapped possibilities in international politics. The policy alternative and
fusion are the contemporary requirements of the Indian foreign policy which
can divert its energy from isolated individual projects and can assimilate the
diverse set of approaches into one whole plan of action. The connectivity
projects, strategic ties, tourist exchanges and cultural revival should go hand
in hand to boost the Indian soft power in the region. The ASEAN is one of the
most successful regional organisations and has tremendous market potential as
the region remained stable from any major war except a military coup in
Myanmar; it can provide a stage for long-term partnerships for India.
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21 e om 39 o ¥ faxgd == ) O ® 6 b U ¥ 9 g
I <= A Aig ¥ B AP WPl FaTeaar foam 3R eféror gdf
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T Weg: I, Wihe IR, Tikpfad GRem, s o, afaor gdf uikm,
afYy® IR

" 3y fagM, eI fase favm (et fasyfaemer)
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forg ot st QRam Aifd (2008) & Fiplad TRen &1 el 31 o a8
WY g1 O § fob 3@ I 3ot Wit UTeR &7 fawdR axb fay Ued W
3Ot R AT BT AT ) RITT BT 18l & | gTaifes I & g
fam™ & a1 g1 9t S Ty UeT 85, Ol $9 8¢ ddb ARPIad 3R
eTfifes RN ¥ off menfad o1 R fued & fow A7 s st O fas
ORI ! UgEdr ¢ AN B ThdT &1 UG ¥ B BT 5 Hff o @
gl

YR AP, T Spfadl 8 I T & | YR Gpiad farmad forat
U 8, Ia- 8t He SR unfifer ot 81 uRdia e ad-gmmasht st
BT &, Fora® 7 U &1 SO Bt &1 & AT BT AT GINI DY G PR D
ot & 81 YRA & fwg ot & 91 8t A1y 3Fdh yH yedtad aul gferd g
g1 or @ dig ot oft e B1 g v ot Iafy feg et & s sraqont
B R P I g5l T 91 YRA Y ST SIhR 3 R Ay H yaferd B
T ¥ & AR fay 1R # Bal §U G, S HeTH g5 1 IRIEMST Pl ARl
T UgTM 1 BTH B W@ 81 sig u féror odf ke & waffre weferd
Td AT UTed o} 8 § T ¢ | aHH YR IRBR A URd $I 5 SHgHd
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fRTId 9 Wi fde &Hdl &I Ugard g Alue UlaR & U § ox1 &I fay
Ted IR M & o & fore vy farg & 1 9 3 for asht & a1y wd &) g
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33% SR Sl AAAr 8 1 9 H g otf YR g o T $3 Sie
I Ter % 1o o gu v gam | R U1 dlg o uE S 4
o vraferd gl St wHTS! B uRaR &t SIgURoT SR gdoll & Hed Bl 3T
o § SN fU g S weT| i @ AfeTRie farmad Ui w3
2 Tg € 8, fhg I9a & 91y dig faera @t 3 o Wi fas favad &
I H I 99 q% Irad RIF el Hd urn, S aadE 9959 § 949 B
T B e &1 Ui fawg &1 gon g | oy TR | A1sh SIS = 1966-
1976 & HiRPpIae shifd b TR sl fIBRI B dreT fored fob Yoitarg ofik
RIRATT Gial S T a1 o b | amdedt faaRyRT &1 g8 § I8
AT ET 8 3 4 Iod, TR, THS 61 HHOIR BT 8 | ST HRIfRe
13T & TRABATE! I X6 BT IHIG Bt oIl 61 ¢ | I & Ugd HRYRe
a1 TSl g A oY DI G R ¥ AE HRA BT VAN fhar o1l I
FRIHTaTG &1 Feral faar U1l fobhg adam 9+ Hrgfe a1l 3 iRe s
T S AUH I ¢ §U G [98R! BT AT i I YAMFTHI Td
gAoiTad R &1 i foran B 1 i s et o 9 o ef urdf ot et &
TG Bal-%d g | 99 & dt o &1 31 fag=ft eoef A Sran g, et
Iretor o & S a1l WG 81 FH H a4 gus) Xdrsd! #
ST AT| ST T & &1 01 DI 3T+ 3T H GHId Hx & a1 g AT
S TUT 1 1T gU TR g3l <) JHAIRId & &8 T 1 oI o
efHes gall 1 fth 1 ShTe firet 81 81 <1 1 ifekd e 1 SfayrRon
T 21 ITsd] & AUS Ieard ¢E1 T 9T Wi faRId &1 geiad
A G, A9 BT SIRIFT ST § WU UIGR B &l $I g S fa=m &
FHRIE TSl gRT TR TN fHT o1 38
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TiRa fay SIawIT &1 WUSH 39 ddb & 1Y =l g fob o e ufdeh
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% & Q1Y AoV T 31 32 A S Hew s 7, I &1 uikom  f
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g o Bt IRy URd | &1 g2 8,9 T8 § o Fvaar dig onf 9=
ugan | e dig fyefait o1 Hewayul aem %81 B | oA dig ot Rremai
@ ydf TR =it 9o yeiRd Ud 9T fohar | HRd Ui o1a 3 & dig
fRremait &1 P QT 81 Arcian, defrer, faspafen snfe S wer Ui
fayfaemer YRR Wl 1 e 8 81 et <= fag=r 9 faendf fuan
TGV R U THT B 31 Q¥ | 7 & s fagrit = o el I e rgor
@1 g1 fbg TR SMeHHUT & GRT ATcieT fayfaemag &1 3fog @ e &
YOI fhT U1 HeTeHT §g 1 SRR SR fafor = 33ft ura yfiy #
A 81 30 PR 7 3o fagwr Hifa & oo dgard ard gU URd &1
T AT 3R FfSeifadr &1 oy ged W I & varr & oz # 3%
eyl e e § 1 o 9 Y drg el o fay waferar ofk meTen g
B! et w1 3o fRal &1 g & e amenfid #Rd gu af v
3 & o9 g B A o B T Werd foam Bt 39 ifa I e o
T& | MREFETREE) 3 1 06 TS T S Aargarh g
SR Ha & A1egd § off 99 3o+ IO & FRIR B BT TR
T IR Y81 ¢ | fobg YR ot 3Ry <=1 & wifay 31t ugar ok i fas
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Lok Sambhashan: Vol: 2, Issue: 4, 2024



61

B P HRU 3R dg a3l b1 U= $g g 1 avie 3 ydl vRars it
¥ 91 = A yded 39 ufey WAl & 3 'g ufd a¥ o €1 3
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fopar a1 1 IR § R AR dig el & fow ufem wi@ g1 o
a3 =it uefen &1 ue Heayul g S g3 8 | HRA IRBR &b GRT ATYRY
WA & fapra & r o 7 Tt widl &1 AR #d gu, fadsh udest
DI GIHAT UG B BT AR YA {1 S X871 8 | ATciel fayfaamag o
GASTad B 1 T WG Hedl § 3 Th g, off e [RIGTST BT g
BT 1 31T OH: 39 e fayfaaera &) wiftd s fagzh faenfifat o
eid frar o @1 &, oy 39 fayfaerc 3t dfye wdi=ar &
G-I a1 S 9o | SIR G: I8 R S &1 BT b a9 Ib| S
YR B! {3y Ued R fIye & U & IURA &1 U6 HgdYUl YA g1 St
HRA P! Ilge TR oI faw R B § Teayu! YfieT 3e1 &R @13

YRA &I TXHIT Td F 37001 &1 7 3R STD! oIS Ui H1a ¥ € UReltg
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P WK FeAd DI S AT &f off @ 8, U Mued H YRd g Re
e ¥ 1 YR gl RS =0 B dig o o1 G @181 SR TF UHR
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H1 Y g1 TS ft i g R < T g BT Rrersff &1 IR e
3R R URA 31T § | S YRA Y TateddT Bl <=ial g | gTadifes YRd =
FHt e &1 59 ¥u A yelid e faran 1 farg omel 9 & 39 & N dgd
U UG ¥ Fueq & forg Rt Yomifa & off sarges uRads dem &1 fira
BT 8| 3TN YR PR TH YR, 4§ YR’ & [GaR BT 31 AR 96
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R Hafsar H ot ot fig Tl @t wWierdar wifid 81 yRd &1 gd
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I 9 off Tafrd B1 o aig e 919 31 ufagfear @ fues & mgagul
Yf¥yepT frHT 381 ¥ sig o ) e URRE &7 § uge ok wifafdw e
& U T UgaH & 1Y SH] 3P ATe1 o Ul STRIT TP Wi gTaR
FeAtd | ofexl UM gam TR 71 39 996 ¥ HRA WIR dls
At &1 o <=1 & 1Y Heifam, s, RS Td YuHITIS
e} &1 & § TG IR I8! ¢ 1 96l gERt IRW I 3 dead afiyd
IIATERY H1 & H I@d g HETEIT | 4 &1 HelTdd Hgdl &I JHIH
3T HETEIT Wite Urar Ui F e ot =nfret fopam 81 A dlg o &
UfieTRie IR &Y A-IdT d U I8 ab odl & 1o 98 gi-dl # Jad

Lok Sambhashan: Vol: 2, Issue: 4, 2024



63

TG Sl SR aTell 421 8 | 39 feegTol A 4 a8 ol v b fayry e
arait T gRaar 81 i ke & onfife td 3 wU § gaife wfda=meh
Y & 3R 319 I fay Ued R 3 ufHes Fated & Hread § W & fod!
DI YA BT YN HR 5T ¢ | oIt I8 § 9ad 981 3Sa I HRA g1 g | G
32 & Heg A G & FeH ¥ Tl 5 ufawgyf Bt aoie s o
Bl AR g1 S URd B IR0 o gu g1 R A9 & gR1 9o 9iom & forg
HRA WPHR I AR HeT ST 38T 8, TP T8 =T TUYdT & o v
TSI A TefRid HRdl g1 HRd 39 Rufa & arer aoed foadr g1 aia
U 8 RIF # § 7 ®IF YR § T €, S YR &1 wded HeAifd &
Togd B4 g | fbg 98 afye dig wed! &1 daa 1 ufaxd RS &1 &
3T 3R 3TeH T HR U1 g1 S HRd & 1w U g B 1 sif¥piwr sl
e Eféror odf TR 2= @Y ok warer e fid g §1 S o i &
foTT Uep SRR UaT #1381 8| Te ! dgaR AaRIT3] &1 f[dhr 59 &
T qfeq o1 gy &l 96 & 1Y 8 WY URd B IRPfAd He-ia
@ ToTgd B3 | ot TTe S B &waT T 8|

frard: 59 U8 &8 Iad © [ i yH &1 1&gy 2ifa Td sifgan wR oy
TEA U TG A GG & BTt R §d oot & | 37 feme & gr
A fay & Ta I8 JUS B 8 HRA BT YA BT o Al g1 ST
e UTeR FEwiHHl &7 IRTaT afic STawiT A 9gT & | HIRd ST it
¥ gR1 A1 B Gaiedl &I o TR Fe-id & gRT gl o1 § Jaide
&M g1 A ford TR U ot @ d o & "1 ¥ fay g fggelf &
T 3R 3BT B BT T I T § I8 IS A Hifey o7 g
e 81 o yRa ¥ gt fird 38T 81 I YR RBR gRT R
pfa & fague emarsit &1 ! fo=n & srifad Hre e fagwr Hifa
DI g A BT WIS VAR fobar S 2T g1 any g ot off s eef o
T &rarstt T YHEST & gf @Re ¥ Hraffad oA St §1 URd
TS AN U9 R fad TgGar & g1 ¥ fay & ol g™ &1 aeigd
PR B 1Y B Y 3 <=M BI | W § gUIfad FR T 81 S YR
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TOURISM DIPLOMACY IN INDIA
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Abstract

This abstract discusses the concept of tourism diplomacy in India, highlighting
the potential for leveraging the country's rich tourism resources for fostering
global engagement and understanding. It provides a historical overview of
tourism in India, from ancient times to post-independence, and explores the
role of tourism in diplomacy. The study also examines the governmental
organizations and policies relating to tourism, bilateral and multilateral
agreements, and the challenges and opportunities in tourism diplomacy. It
further delves into the promotion of tourism and soft power, sustainable
tourism practices, and shares case studies and success stories from India's
tourism diplomacy, including the 'Incredible India' campaign. The abstract
concludes with insights into security concerns and the tremendous potential for
tourism diplomacy to enhance India's global appeal and soft power.

Keywords: Tourism diplomacy, Cultural Diplomacy, Soft Power, Eco-
Tourism, Sustainable Tourism.

Understanding Tourism Diplomacy

India’s vast tourism potential could be leveraged for building ‘people to people
contacts’ for long term co-operation and mutual understanding among Nations.
The innumerable commonalities among Indian tourism products and those of
neighboring countries could emerge as a strong binding tie in enhancing
cultural diplomatic relationships in the region and make South Asia one of the
global tourism destinations. This discussion highlights the use of tourism as an
instrument of state policy and a tool of diplomacy in the emerging phenomenon
of ‘tourism diplomacy’ with modelling of Indian tourism diplomacy

* Assistant Professor , Jamia Millia Islamia, saleemshirin2@gmail.com
** Assistant Professor, Jamia Millia Islamia, firfjnu@gmail.com

Lok Sambhashan: Vol: 2, Issue: 4, 2024



66

perspective. India’s tourism diplomacy could be addressed to promote
economic diplomacy, cultural diplomacy, and fat-moving diplomacy, and
enhance destination marketing (Dash & Sharma et al.2021) .

After making an exploratory inquiry of Indian tourism diplomacy, the
discussion signifies the need of sowing the seeds of tourism diplomacy at
intending level, multi-level articulation at national level, and co-ordination
between tourism and diplomatic efforts. In the emerging globalized economy,
the pervading changes in all walks of life are collectively termed as
‘Globalisation’, the term has broad meanings contextually. In the context of
tourism, globalisation has given rise to ‘tourism as an agent of development’,
where tourism is seen as a great economic driving force for growth and
development of Nations. This development model premised on tourism as a
leverage tool goes beyond economics into all areas of social development and
change.

Definition and Concept

Currently, nations around the globe are vying for tourism to promote
economic, cultural and social interactions, encouraging travel to their specific
regions through the formulation and implementation of tourism developmental
policies, and are trying hard to promote themselves as a brand for tourism.
Some countries have resorted to sophisticated public relations endeavor’s,
laboring hard to project a specific image of themselves. Further, this
predisposition had led to the emergence of an industry the size of which
presently is at least 344 billion euro or approximately US dollars 445 billion.
Globally, tourism industry supports more than 12 percent of all jobs. Many
believe tourism to be the largest global industry with socio-economic benefits.
In this context, with its rich spread of cultural and natural diversity, tourism
rightly poses India’s prime wealth-creating industry with greatest potentiality
to provide employment, eradicate poverty and generate revenue. India during
the last decade became one of the fastest-growing tourism economies in the
world. India expects to have tourist’s inflow over 10 million annually
generating foreign exchange of US dollars 25 billion. India has taken steps to
evolve a strategy to boost the market share of foreign tourist arrivals, enhance
employment generation in the tourism sector, simplify regulations and
delineate roles of various tourism departments. India's most important tourism
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assets are its unique and varied cultural heritage and social kaleidoscope
present in diverse forms in diverse places. This must be planned to capture
tourism’s pie in the global market, with a view to make it an instrument of
sustainable development and for the welfare of the local communities.
Tourists' visits to places where there is a great accumulation of buildings and
artefacts from the past are a self-evident phenomenon, and this predilection is
not a modern one. Every civilization has been beguiled by the concept of the
past—the glories gone by (Godara et al.2020).

In essence, the phenomenon of tourism is embedded in the ruins of ancient
Egypt, Mesopotamia and even in the more literate sections of the Aegean and
Indus Valley civilizations. While the marvels of pyramids, palaces, cathedrals
and temples attested to the greatness of the respective monarchs, such interest
inevitably extended to the less palatial construction—forts, dams, step wells
and water reservoirs. Ultimately, these edifices were constructed at a great cost
not only in terms of mates-labour and money, but equally in pain and joy,
passions and aspirations; the charters reflecting a people's past. However,
much before this, the mere deep-rootedness of the old, held by the universal
consciousness as all that transcends the immediate present became a fertile
grounds-planting by poets, artists and savants; a tenacious quest leading
intellectuals and romantics through India, Greece, Persia, Rome, Egypt etc.
The monuments of men continued to survive as a means of recreation,
reflection and an occasion for remembrance. Thus, in one way or the other, the
love for travel and place thus visited may be traced in all sections of the society,
attesting to the integrity of both the venerated past and present.

Historical Overview of Tourism in India

Tourism has become a key economic driver globally, particularly in
developing nations, given its significant contribution to employment, growth,
and foreign exchange earnings. The burgeoning Indian tourism sector
continues to rise steadily, significantly benefiting the Indian economy.
Recognized as one of the 20 emerging countries in 1991 by the United Nations
World Tourism Organization, India ranks 36th in the world in 2017, tourism
globally. India's tourism industry contributed 7.7% of India's GDP and 42.67
million jobs in India. Between 2016-2027, tourism in India is expected to grow
significantly (Mahler et al., 2022).
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Historical Overview of Tourism in India presents an in-depth analysis of the
evolution of tourism in India, beginning with early historical references.
Residences of the Harappan civilization (3200 BC), established at the
confluence of rivers, attracted people. Public bathing was common to maintain
hygiene as the Indus Valley people lived in brick houses and wells, making it
necessary for common people to bathe in the river rather than in costly wells.
In early days, the most important and attractive river for bathing was the
Ganges, primarily due to the prevalence of the river. Tourism in a broad sense
existed prior to the early 16th century. The earliest group of domestic travelers
in India was devotees and pilgrims. Jain and Buddhist monks and followers
traveled widely. Buddhist sculpture, gospel, and art spread through the
countries, promoting tourism. Parsa para, pilgrims, settlers, traders, and monks
established elements of tourism.

Pre-Independence Era

In ancient times, India was an attractive point for tourists. Sea cruise was a
popular way of transport in those days. Maldives and Mauricius were then
called 'Malahar' or 'Malhar' and 'Mahalakshmi' during the time of the Maurya
dynasty, and later Chaulukyas, who were called 'Mahalakshmi Dham' or
'Valouh' as renowned tourist ports. Charaka and Susruta, the founders of Indian
medicine were called the first medical tourist physicians. The ashtaseshvara
lingas installed in eight different places in Gujarat were believed to have been
created by a single artist. The Mahabharata was a tourist guide for the Kuru
princes, who visited each of the sacred places mentioned in it, which stretched
from Gujarat in the West to Himalaya, Indus, and further away (Peruci¢ et
al.2020).

The foreign tourist arrivals were 16,592 in 1947, which increased to 329,376
in 1960. The tourist arrivals from Europe were the highest at 13,326 or 80.3
percent, which necessitated the establishment of the Ministry of Tourism on
Ist March, 1967 to promote tourism. The government policies put up blocks
for the growth of tourism. However, the tourism sector has gained momentum
since liberalisation in the early 1990s and has been considered the second
engine of economic growth.
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Post-Independence Development

Building upon the historical foundations laid out in the previous section, the
following discusses the post-independence development of tourism in India,
highlighting the key shifts, developments, and policies that have influenced the
industry. At the outset, it broadly addresses the state tourism policies across
various five-year plans and articulates key milestones and agencies addressing
Indian tourism at the grassroots. It also describes The Incredible India concept,
highlighting the key elements of the campaign. The section concludes focusing
on the important landmarks in Indian tourism development and articulates the
significance of understanding this evolution of Indian tourism over time
(Amore & Roy et al.2020).

Though India gained independence in 1947, the Varma Committee constituted
with the task of examining the problem and hardships felt by, pilgrims in the
country was appointed prior to independence. With its recommendations
implemented by the then state governments, attention also started being
diverted towards development tourism in states, with the appointment of state
level Tourism Committees. Gradually, attention was diverted towards
development of tourism by the Centre and thereafter gradual widespread
developments took place. The sectional addresses such developments,
covering key socio, political, and economic shifts influencing tourism in the
country after independence. The major landmarks in Indian tourism
development between the mid-1940s (post-independence period) and the fall
of the perceived ‘age of innocence’ towards liberalization in the early 1990s
are identified and articulated — as it needs to be understood in order to
appreciate the subsequent developments in Indian tourism post liberalization.
Thus, many a land mark in the development of tourism in India post-
independence, distinguished by various autonomous agencies being formed
making way for a plethora of tourism policies, plans and projects at national,
state and district levels, is presented (Varma et al.2021).

The Role of Tourism in Diplomacy

Tourism and diplomacy are two complex social phenomena that are
inextricably intertwined. Humans have had an innate drive to shift their habitat
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ever since they first stepped foot on earth, which has led to humans moving
away from their birthplace. This social behavior of man has taken a lot of forms
and shapes over a period of time. Tourism has been formally approached by
some international organizations such as the United Nations, Tourism
International Organization, World Bank, etc. and has been defined in various
ways. However, there is no universally accepted single definition of tourism
as it is a dynamic concept and has different connotations in different cultures
and countries (Herrero et al.2022).

Tourism refers to the business of providing information, accommodation,
transport, and other services to people visiting a place for pleasure. Diplomacy
comes from the Greek word “diploma” and refers to a passport or important
document issued by the State or a gift on the successful completion of a task.
Diplomacy is a term describing the international relations of sovereign states,
though it is sometimes used in a wider sense. In its broader meaning,
diplomacy includes representation, negotiation, protection, and promotion of
interests, spending, and other activities conducted by countries at international,
governmental, and intergovernmental levels. Diplomacy in its narrower sense
usually refers to a negotiating process conducted by officials of foreign
ministries and diplomatic missions. Tourism is not a pre-planned action rather
an incident which is the manifestation of certain socio-economic parameters
and development in the society. However, the second phase of modern tourism
is attributed to those activities which have socio-political background. The
modern mass tourism is therefore a by-product of war and fought by nations in
their pursuit for ‘peace’ through mutual understanding, cultural exchanges,
goodwill, and habit of cooperation. The sponsoring nations in this regard
played a ‘noble role’ while the tourist countries were ‘innocent victims’
(Bennett et al.2020).

Cultural Diplomacy Through Tourism

Various systemic inquiries focus on the political and economic dimensions of
tourism diplomacy. Uche (2018) in this regard investigates the politics of
tourism development in Africa’s international relations with expansive focus
on Africa’s dealings with East-Asia and the Arab World, but more especially
China and Middle-East, for development assistance through tourism. Along
similar lines, Saari (2019) elaborates on the epistemic policy networks of
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tourism diplomacy from the perspective of small and innovative states
focusing on Finland and its biometric technology innovation promoting
tourism to Meso-American nations. Fojo (2019) investigates nation branding
in Portugal through the case of World Surfing Reserves. Although these
inquiries combined are able to furnish a systemic understanding into how
nation-states use tourism for political and economic ends, the cultural
dimensions of tourism diplomacy are largely ignored. This paper informing
how tourism in the present spatial exceptionalism becomes a cultural means
for diplomacy amongst nation-states. The focus is thus centred on how tourism
as a cultural means serves blurring thunder of exchanges amongst the tradition,
values, and heritage of countries under the purview of tourism diplomacy
across the globe. By doing so it provides a missing and valuable perspective
on the cultural subjection of tourism diplomacy. Additionally, focusing on
tourism popularly termed experiential economy with its consequent
participation by agents and marketplaces for interdependent impacts, this
section furthers the understanding of the twenty first century revisit to cultural
diplomacy taken by nation-states (Seyfi et al., 2022 and Prantl & Goh et
al.2022).

Governmental Organizations and Policies

This section examines the governmental organizations and policies relating to
tourism in India. Some main aspects with details are presented below. The
central ministry is the Ministry of Tourism (MOT) that formulates policies for
the development and promotion of tourism in the country. In 1958, the
erstwhile Department of Tourism was elevated to the status of a full-fledged
ministry. With the growth of tourism, the department was bifurcated into two
departments - one for development of tourism and the other for promotion of
tourism. Later, in 2004, these two departments were merged into one Tourism
Department with two wings; the planning finance and administration wing, and
the tourist promotion and socio-re-economic wing. Though there are different
policies formulated, there is no specific policy for Buddhist tourism. Unlike
other ministries and services, the Buddist tourist destinations and tourists are
the responsibility of the Ministry of Tourism. Decisions regarding these issues
are taken in the Central Government and all the funds allocated through the
Ministry of finance are either spent or controlled by the Ministry of Tourism.
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As Buddhism is a living religion and followed by many countries, central
government decides to invite foreign delegates for seminars, conferences, etc.,
arrange buses and train journeys to Indian Buddhist shrines, guide and conduct
them with the help of trained personnel (Shinde et al. 2021 and 2022).

Tourism is a priority area of economic and social development with a view to
enhancing productivity and attracting investment in tourism industry, the new
tourism policy was adopted in 2004. Development of tourism infrastructure
has been made compulsory under the provisions of public interest under which
projects adhered to the tourism policy and complying the instruction or rules
prescribed by the tourism and local authorities will not be subject too further
scrunity under laws of state. Under this policy, the tourism development
authorities will be established at state, district, and panchayat level to oversee
the tourism projects. With an aim of protecting archaeological properties and
preserving cultural heritage, Architectural Survey of India (ASI), an apex body
of the Union Government was formed under the Ancient Monument and
Archaeological Sites and Remains Act 1958. Efforts are made to design
policies and plans that are socially equitable, economically viable,
environmentally friendly, and sustainable.

Ministry of Tourism

The Ministry of Tourism is the nodal agency of the Government of India,
responsible for formulating and implementing policies for the development
and promotion of tourism. The subject of tourism was included in the
Concurrent List of the Constitution of India in 1986, and tourism was declared
as an industry in 1988, giving tourism more importance than before. For the
formulation of a proper tourism policy, the National Committee on Tourism
under the chairmanship of K. Satyamurthy recommended a comprehensive
approach to the development of the tourism sector in the country. A full-
fledged Ministry of Tourism and Civil Aviation was constituted in May 1987,
which was bifurcated in 1995 into the Ministry of Tourism and the Ministry of
Civil Aviation. The Ministry of Tourism is responsible for the implementation
of the “Incredible India” campaign aimed at promoting India as a tourist
destination (Elliott et al.2020).
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Over the years, the Ministry of Tourism has adopted various strategies and
initiatives to promote tourism in India. These include financial assistance for
infrastructure development, capacity building and skill development of various
service providers to cater to the tourism industry, and research and surveys for
policy formulation. The Ministry of Tourism has been implementing the
Swadesh Darshan Scheme since 2014 to develop theme-based tourist circuits.
The Ministry of Tourism has also been implementing the PRASAD scheme,
which provides assistance for the development of infrastructure facilities for
pilgrimage tourism. The Ministry of Tourism has been providing financial
assistance for the promotion and publicity of tourism products in India through
events like fairs, exhibitions, and film festivals.

Bilateral and Multilateral Agreements

The Indian government has entered into bilateral and multilateral agreements
to enhance cooperation in tourism with various countries. This framework
facilitates the implementation of cooperation through specific projects and
contributes towards the promotion of tourism in India. Bilateral agreements
have been signed with Bangladesh, Bhutan, Mauritius, Nepal, Russia,
Singapore, Sri Lanka, Thailand, and the Maldives. Efforts are on to identify
new areas of collaboration in the tourism sector, including the exchange of
information, publicity, and participation at various fairs and exhibitions
(Baruah et al.2022).

Multilateral agreements have been signed with 5 countries from the SAARC
region. The first meeting of the Working Group on SAARC Food Safety
Network was held at New Delhi on September 13-14, 2006 with the
participation of food safety experts from the SAARC member states. The final
report of the working group was adopted by the SAARC minister at Bhaktapur,
Nepal on January 4, 2007. Subsequently cooperation agreements were
formalized with Maldives on April 20, 2005; Bhutan on March 31, 2006; and
Sri Lanka on September 27, 2006. Meetings of SAARC Food Safety Network
were subsequently held at Maldives, Bhutan, Bangladesh, and Sri Lanka. The
first meeting of the Working Group on Biological Diversity was held at New
Delhi on November 1-3, 2006. This was attended by experts from member
states. The report of the working group was considered by senior environment
officials at Agra on February 27-28, 2008, and was subsequently adopted by
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the SAARC minister at Colombo on August 2, 2008 (Bishwakarma & Hu et
al.2022).

Bilateral Tourism Agreements

Focusing on the specific domain of bilateral agreements, this subsection
explores the nuanced dimensions of tourism diplomacy within the context of
specific bilateral agreements involving India. Three different bilateral tourism
agreements of India with other countries are presented here, considering the
various dimensions. India-Sweden Bilateral Tourism Agreement (2006)
focuses on cooperation, exchange of information and expertise, and the
planning and implementation of mutually beneficial marketing and
promotional activities.

India’s Tourism Diplomacy with Sweden: The government of the Republic of
India and the government of the Kingdom of Sweden have signed a protocol
on tourism cooperation. This agreement aims to strengthen cooperation and
mutually beneficial exchanges in the field of tourism. It focuses on the
exchange of information and expertise, regular meetings between competition
authorities, and the planning and implementation of mutually beneficial
marketing and promotional activities, including jointly organized workshop
programs. The establishments of official tourist offices in both countries are
encouraged (Grech et al.2020).

The two Governments welcome the cooperation between Indian and Swedish
associations and the planning of cooperative tourism market research studies
to help different stakeholders in travelling and tourism. This agreement also
states that arrivals of both countries in each other’s country would be
encouraged through the promotion of group tours by travel agents recognized
by the respective Governments. They also agree to promote cooperation in the
field of Education and Human Resource Development, particularly in Risk
Analysis, and in the training of tourism professionals. For the implementation
of the agreement, an implementation procedure is set up, which provides for
the exchange of visits of small delegations to encourage and promote tourism
between the two countries through arrangements for the establishment of direct
air links with India and Sweden.
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Promotion of Tourism and Soft Power

One of the ways a nation exercises soft power is through its tourism. National
tourism marketing can greatly contribute to a favorable perception of the nation
abroad. This, in turn, can enhance the nation’s soft power. Since the last
decade, there have been major efforts to promote India as a tourism destination
as a part of enhancing India’s image. The “Incredible India” campaign
launched in 2002 is a case in point. In the past few years, the assessment of
this campaign’s impact has provided important insight into the role of tourism
in either enhancing/hindering the national image abroad (Sharma et al.2022).

Today's tourists from around the world flock to India to admire its architectural
wonders, enjoy its beautiful beaches, engage in adventure sports and thrill to
wildlife, experience yoga and Ayurveda — health/meditation for a healthy
body/mind, visit varied fairs, festivals, and folk art, and explore its
multicultural fabric. Travellers also take back fond memories of the warm
hospitality and friendliness of the Indian people. People-focused tourism and
services have also kept India in the forefront of medical tourism. These factors
contribute greatly to the image of India: ‘the Land of Spirituality and
Philosophy.” This positive image has been harnessed further to focus on
assertive development initiatives.

Marketing Strategies

Even as it conforms to dominant representations and desires in the Western
construction of 'the East', India's narrative resonates with the anxieties and
aspirations of other similar post-colonial nations. India is crafted with an image
that is curiously homogenising, essentialising, and binary - it juxtaposes the
hiking, travelling, enjoying middle-class Europeans/whites and the dark-
complexioned, sensual people/elements of India. The narrative of India's
tourism is not only about the grandeur of its monuments, sites, cultures, and
truths, or the beauty and value of its natural elements but about how they serve,
gratify, and accommodate desires, goals, and interests. Further, India's
marketing of tourism does not convince individuals to travel to India but turns
them into spirits that desire and dream of India and its offerings. It further
polarises the 'naive tourists' who believe in the imagery of the tourism industry
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and uses their 'mis-readings' to create other images such as a 'country of snake
charmers', 'mystic country', 'exotica', etc (Singh et al.2021).

Sustainable Tourism Practices

Sustainable tourism is ethically concerned with the need for tourism to take
place within the earth’s ecological capacity. It is viewed as a guideline for
tourism development and management that comprehensively addresses the
whole of the tourism process. Sustainability cannot only be measured by the
‘environmental sustainability’ dimension, which encompasses vital issues such
as ‘global warming’, ‘bio-diversity loss’, and ‘destruction of the ozone layer’
as these are the very global issues the sustainability issue seeks to address. On
the other hand, the question of ethical sustainability seeks to address the moral
perspective; the basic question is whether tourism development is ethically
acceptable, fair, and just for both the host society and the tourist, i.e., it focuses
on the right and wrong aspects of tourism development (Garg & Pandey et al.
2021, Mathew et al.2022, Kos¢ak & O'Rourke et al.2023).

Few countries possess the wealth of history and cultural legacy that India
possesses. The pyramids, Rome, and the Taj Mahal can take a tourist back in
time to one of the great cultures that existed many thousands of years ago. They
can wander among ruined palaces and temples, tread the pavement worn
smooth by many feet, gaze in wonder at the great skills of craftsmen and artists
long since dead, and witness the hopes and aspirations captured in stone on a
grand scale. India is a country of masses and of many more tourists. This
expectation is based on its hospitality. That is why India is perhaps the best
tourist destination in the world. India possesses a rich variety of natural
resources such as sandy beaches, lush green hill stations, desert sands, snow-
capped mountains, fertile lands, etc.

Eco-Tourism

Eco-tourism is a quickly expanding sector of the tourism industry that is
committed to being eco-friendly. It's distinguished from tourism by its unique
practices and emphasis on eco-friendly initiatives and actions. Eco-tourism
does include government initiatives, but a significant amount of development
is rooted in civil society’s reactions to failed sustainable development models.
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The term eco-tourism broadly encompasses two categories of initiatives
(Sharma and Sarmabh et al. 2021).

The first category includes initiatives that specifically target the favelas with
the aim of bringing increased investment and consumption to Brazil’s poorest
communities. Examples include a public-private partnership by the Brazilian
government and private business to develop several favela areas into tourist
and entertainment zones. The second category includes eco-friendly initiatives
that do not target the favelas and instead focus on Brazil’s natural ecosystems,
with an emphasis on the preservation of these ecosystems with a guarantee of
benefits for local populations. Many of Brazil’s natural parks were established
during the early twentieth century. Indigenous populations were generally
banned from these areas, creating tensions and protests that continue till this
day (Garrett et al. 2021).

In the case of India, the term eco-tourism is often used to criticize other forms
of tourism (e.g., mass tourism, pilgrimage tourism) as well as tourism
development generally. Environmental groups frequently use the concept of
eco-tourism in their resistance to the state’s development plans. Beginning in
the 1990s, after damage done to the temples surrounding the nature parks of
Ranthambore and Sariska, eco-tourism was promoted in the country as a
mechanism to mitigate the overgrazing of parks by surrounding populations.
Based on these initial concerns, eco-tourism development has been promoted
in the country’s many nature parks in order to generate additional income,
reduce poverty levels, fund the anti-poaching unit, and promote economic
development. Clearly, in these examples, eco-tourism is framed as a Local
Benefit-System.

Challenges and Opportunities in Tourism Diplomacy

The tourism diplomacy narrative is a multi-faceted approach that encompasses
a broad spectrum of interlinked processes. It presents a more informative
understanding of tourism diplomacy rather than a fixed diplomatic paradigm
envisaged in a broader development and foreign policy strategy, which may
underpin other emerging concepts in the disciplinary development discourse.
It is also worth mentioning that by comparison, tourism diplomacy could
further be unpacked into performance-driven aspects, offering greater
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explanation to delineate its challenges and opportunities in the Indian context.
The lessons drawn from the process-trend perspective might also be similar to
other rapidly developing economies with robust tourism footprints and
aspirations on a broader diplomatic canvas (Yousaf et al. 2021).

The archival and interpretative approach based on in-depth secondary sources
does impose its own limitations in terms of in-depth personal interviews or
focus-group discussions to grasp the migrants’ experiences more holistically.
Nonetheless, such a broad-spectrum understanding does hold genuinely
relevant outcomes on various aspects of tourism diplomacy in general, while
focusing on the Indian contours relative to its peer nations, which could
provide a significant groundwork for further studies on the evolving macro-
discourse on tourism diplomacy.

Security Concerns

Focusing on the specific dimension of security concerns, the challenges and
considerations pertaining to ensuring the safety and security of tourists are
addressed. Tourist safety and security is a major concern for tourist
destinations. Ensuring a safe and secure environment for tourists and
protecting their rights is vital. Damage to tourists’ health, safety, and property
will ruin the reputation of a destination in international tourism. Destination
management bodies in most countries are becoming increasingly aware of the
need to take conscious actions to ensure the safety, health, and security of
tourists.

During the last few decades, tourism has undergone tremendous changes,
which have implications for travel safety and security. Travel safety refers to
the degree to which people feel secure while traveling. It encompasses personal
safety, transportation safety, health safety, and various other aspects. While
health safety is mainly concerned with accidents of a medical nature, personal
safety pertains to accidents of a criminal nature, including threats to life and
property. Many healthy cities worldwide have illusions about health safety.
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Case Studies and Success Stories

The emergence of new players in international tourism has compelled
destinations to take to marketing their incentive offerings and gathering the
expected benefits of the results. In other words, tourism diplomacy is about the
promotion of tourist interests abroad in key potential markets through the
foreign missions of a country (wherever applicable), foreign diplomats based
locally, foreign-related dignitaries visiting the countries, fairs, exhibitions,
conferences, foreign exposure visits, and promotional campaigns. It can also
encompass the compilation of databases and information on relevant countries
related to tourists and the sale of the destination packages to the tourist’s
industry abroad. In essence, building the image of the destinations, creating
interest about them, and inspiring people to visit the destinations
internationally is tourism diplomacy (Xu et al. 2020).

Like other players, countries are not only focused on attracting higher foreign
inbound arrivals of tourists but also on developing new generating markets.
Missed due attention to these markets may result in a loss of a big opportunity.
Tourism diplomacy can also prospectively prove beneficial in attracting a
foreign institutional setup for investment in rejuvenating and revitalizing the
travel and tourism trade industry, which has been informed about
developmental provisions for tourism incentivizing. In fact, countries,
irrespective of their size and status, have resorted to it. All major tourist places
have their foreign missions stationed, endorsed by the need of a bonus
intervention. Under such a scenario, it becomes obligatory for destinations,
conspicuously a developing one, to take the lead in promoting works and
yielding benefits. This is especially important for newer destinations with an
endowed comparative advantage in tourism such as cities or states. Events like
the upcoming first SAARC Youth Carnival in Sikkim, attended by delegations
from SAARC member nations, which is an occasion for home promotion
would then be missed (Minardi et al. 2021).

Incredible India Campaign

Focusing on the unique 'Incredible India' Campaign, which marked the first of
its kind effort by India to promote itself as a tourism destination abroad, this
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success story in India's tourism diplomacy is described. The details of the
campaign, including its objectives, promotional strategies, evolution and
implementation, strengths and shortcomings, and the impact on India's image
abroad, are encapsulated. The ongoing challenges faced by the Ministry of
Tourism, Government of India, in sustaining the impact of the 'Incredible India'
campaign are also included. The outreach of promotional strategies and their
impact on winning the hearts of foreign tourists across the globe may enhance
India's attractiveness as a tourism destination and may result in augmenting
India's soft power and exclusive diplomacy. It may further augment India's
global appeal as a nation in the domains of tourism, foreign direct investment,
and migration, and thereby facilitate newer and larger undertakings in global
governance and sustainable development (Nair et al. 2021).

Conclusion

The preliminary analysis indicates the momentum generated by this campaign
in bolstering India's attractiveness as a tourism destination abroad, enhancing
India's global image, and positioning it as a destination of choice for foreign
tourists. It has significantly bolstered India's appeal by succeeding in branding
India as 'Incredible.' The accuracy of the brand assertion lies in the diversity
and profundity of India's cultural heritage, landscapes, places of pilgrimage,
knowledge systems, and its original lifestyle that sustains the planet and human
life. The promotion of 'Incredible India' weaving in the relevant cultural
elements has made the outreach strategies successful. Within two years of the
launch of the campaign, India's Foreign Tourist Arrival has shown a substantial
rise of 25 percent, as such increase was only 11.2 percent in the period just
prior to the launch (Jaipuria et al., 2021 and Khan et al. 2020).
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Pe-lfa 3R wdeq
AR

I P IYg fRrad 3R fafdy ol &1 ary IsTaHR YR & ‘U UTar’
P TQIIT S ba § adT faceft Ioa ol 2w ifa fovar S gepar g1 T
FR YR AR ! 9gTdl ¢ Tohdl § 3R ST &5 B hiid H
I&dl 81 YRA H1'aGVd HEaTHH P G TgUedg &1 YT Hdl §
@TWW(culinary tourism)sﬂﬁWﬁmWW%I BId
1 efRmrar 9ivon afYye gded o YR @) YU &) fafgd HRar g iR
TR Tde B geral ol ]

T 3R IR0 RER St g8 gcE € Sl B & Gd! & B!
fowid g8 €1 defierul &1 i Uieifiet, TR, uikag ¢k IR &
W & HROT S 3R Ipfadt & fiT dod g3 IR Jagdl iR
ST ¥ g1 gERY 3R, Wed H Ao, AR, SIadg Il 3
Iexal & forg ATl b7 T RF A R WF W ST WA 71 w6
i A e I & IbTg &Y G §9T B, Ui A ded & gl
R AN, Gepfaat iR srfouaqryralf & Siger Jfieur & TR |
nTer fear B gaife, g Tepfadl, wafwe ok ggert & fo
e Y SR FUTTId THRIAS TRUMH! gHf W IR Fxd gu, e
& guTal & et I vefid e Teayuf g |

¥ HeTIe W, IS AT, BaIeg, HRd

Lok Sambhashan: Vol: 2, Issue: 4, 2024



84

LESICEI

I P IYg fRrad 3R fafdy o &1 ary IsTaH YR & ‘TUe uTar’
B! I Off Yobd & quT faS=l Iora & snasfifa fosar S wavar 81 T
FR YR AR ! 9¢1dl ¢ Thdl § 3R ST &5 B Mhiid B
T&Hdl g1 YRA HT TYVT HEaHH FT G JgU&dIg &1 YT Hdl §
3R U Tde (culinary tourism) 39 AIBTIR & UefRid HR Thdl g1 gd
BT yHRITer T 3fYe Wied § YR Bt UG &l fafgd & g iR
TR YHe Bl Seral a8

9y wiea ITe @uassgdisl) & STuR, T dofl ¥ fawR &= ard
& B ¥ T B, S g1 R & qhdl IR IdTE (Sirardh) H 10% J 3w
T HgdqUl IRTe &l § (GUASsLIan 2017; fHepiiddia Ue 3. 2019)|
RIS wies! 3t ge, S 1950 7 25 fafer 6, # waiw gfs <t 7T,
S 1970 A% 166 e I Ugd 718, 3R ofdd: 2018 H 1.442 faferm d&
§¢ T3 | 3JHM §dTd § b T8 3fidal 2030 dF 1.8 fafera a& ag 3t
ITHIE B1 1980 ¥, [y wie feaw gR u1d 27 RydeR &1 711 o 5| I8
fafdy 1970 T TS & S B1 WP BT TR HRA €, o= ura Irat
1 UNWTO & RITTAT Bt +fia | 2023 B UNWTO 3 3R 3t
Téld a9 & HEd W SR a1 § o Afdadl 3R wafaror g & ary
Ugardl &, 3R IHY G & INTEM &dl & | Tie 3R 4l IRER St
TS g § S 81 & <! H ol faRia g3 &1 Iftevur o1 arad
MENfTe!, ¥OR, IRae iR AMUR & WA & BRI S 3R WPl &
1T Fedl g5 INRER YaGdl SR SR-ad ¥ g1 gadl oiR, e |
AP, FARGH, A T 3 IeAT o [T Al DT Th R I g
RIF R ST AT g1 S dfiesor 3 wde IO & e & g
11 §, Te A 9gd H, i wR § A, SRafadl SR siicqawtaft &
SigHR IfieRur & TR A direH fam 71 g, wr Tt
yafeRur 3R qHeEl & fog onfdie amy 3R YHIfdd THRIAS aRomat
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S IR faaR F%d gU, Wies & puTal o) et ¥ wefid SR dgayu

gl

e BT Y

3R foaRt & MEM-USH &1 Weed HRal 8, SRR 3y
IRPAH THIHRUN B! Feral firaar g1 gHar 4R & aRT am Hd
& 3R SIaeid BRa 8, 3 Wikplae wurel, wwrelt 3R oo &Y
TS R B, R 3fR-AiRp T TH Bl Iarar firerar 7|
Tfel Sfaarsit SR TR HT Jfievor: Tde I syfiaarsi
3R T verdist & Ay Aeads W AR FRar g, St smyfid
sfaamall 3R IR & IR0 I TGTAT 5| Fied AR TR
TR IMH WRIEd &, TRARY dfYd TR W HH Hd § 3R
3fToReR i+ R T GeaHT I & |

3Mffep o : Tied T Aeayqut affye e § S i fawr,
ISR Yo 3IR §aTs 378! SR gieal o gl gfe & fawm
B! geTal a1 g1 T8 3ffr R fARar =R $ik fAaw &t
IGTAT 3B JeBRUT Bl FGTar it B

GTaRUT 3R ATHISTE THTG : Tied & JPRIHAD 3R THRIHD
I avE & TafaR Ui 3R IR UHTd §1d | I8 affe TR R
T qde 3R TaiaRur 3R IR e TREUT & Ufd SRl
FeraT ¢ bl gl sdle, g8 3ifd-udcd, Uafarur erur 3R
HEplad TGP B ff T ¢ Il &, s fw siarig
TEINT 3R GHTY BT SMTLUHdT 8idl |

Tp s HRUIHRUT : Sdfh $B AN db & & b Gdie Fifld,
PeF, e iR HioH S Hifear & Aregw ¥ ufgedt srex &
Tardr g, off UTRId FU ¥ Wpfad! H! AT ST 8, T8 39
Tl B YR B3 BT THHAS 14 e |
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YRd # e &1 Hgd

o fad=h gar wed &7 HRA & TR Yo 919 el 36 & U H
YT Uda (balance of payments) H Hgwayuf 4fieT Ay 8|

JATERU o o, 3IRT H A o & fod SiaRigia udies! @t oivg,
forest oSt o # fag=h e wora Sad g g

o U UG A BT 3 &, S TTE Td WHUH, gied U
IERT, ad T 3R uRag W WY IR fRudsiar 3thae
EEGIE]

IR & ford), TR ol ER | ydfe H gfg & SR~ ey, feaa
TRe Aoy 3R ulkag Yarsht &1 77 & gfg &3 &

o  THART foBmM: Ued AN Sledd HHSR SEERTET ard
TH SR GIRI A1, T Td UgTe & § oifdfes mfafafy
Ridl $T I ISR 8T 81

W%%ﬁ W%%ﬁ?mﬁw&mm(eco—tourism)ﬁ
ISR & faeR Uel ford § 3R 37 &3 H gad fae &! Sgrar faan g
o RGP HEF-TeH: 98 T Rt B Jafgd F=a g,
TRWAT U4 fafdedr &) Tefa o) erar a1 B, 39 TR HRd §
TR olt & At & Heg #ar gl

IeTERUI & o, SR fere=r Bfead 3R 1Mal Hif-ad okl Id R HRd
T TTH| B BN B § qUT AP Thll Td FKp I SATEH-TaH B
Y11 &1 Jeral od & |
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UIfA® Fe-ifa SUSRUL: Ted fguelia et sk art & s
RER Yud B! Tl & auT IR FHRar de' (dependency
bonds) @1 fAaTor ST B, S 2ifa gFRfda war ]l

I & for, Wie & A1ead A U 3R <o S o e & Iqry
YR & TRBTad MEH-UEM 3 IS Jaieh R ot I0g &1 Yeg

fear gl

HRd § qfe "deh uga

Tfed YA P MHYU G- - TIoHT: Fipias,
el SR Mipfaes faRTaa &1 Ty I3Td g¢ R HURA & fi|
3T THies gidhe fapRia B & o Wewr <xf4 a1 =
oI T2 R g8 A Ifhe, I Fidhe, TeRId Afhe AR gH!
Ifhe SR faftd affhel & Sgar SfawiRem ud gdesds srvd
T A &1 A&g G & |

TG AISHT (PRASAD Scheme): T8 ot &Il & fawmr SR
iedffepor iR B B

gad (Heritage City Development and Augmentation Yojana-
HRIDAY): SHT I faRmad WeRl &1 WA 3R gA-shiad HT
gl

Qe ud: W e & Uidifed B & o T gl
S, ford wiepfas wriey ud nfafaftrt wnfira givt
T SO G UG G SO G/ Ugd HRd o fafay yg=at $iik
IR e faRTd & 3~ DT FeTal Gax U Ude &I Midfed
AT B

T HRA 9§ HRd: 'Th HRJ 9§ HRd' I gl & HIEGH °
TieTed Bl ¢ 3R Uebdl U4 fafaerd Y sgrar a1 §; 39 UK,
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TR e SR IR e TRIHT (cultural appreciation) ®1 SGIdT
gl

ST e Hifd, 2022: FdH Hifd BT Ie=a G2 H wed fapra &
ford srara fufaal & uR &1, wied I & gue 3,
Tfed &1 geg Bl edd Sl Ud T IU-&31 &I fasia
FAT 3R Fafafad ure Wi a3 IR @ $iEd S 8

BRd TdeT,

f&fiea wies,

Tidod gee,

31 & B PIRTd fadbr, 3R

YeH, TY 3R Tegd IeH! (MSMEs) T Tafid qfes &1 wid= &
f$foree usa

S-dTol YraeT: I8 Ugd diel TG Uiohal &l TR a1 o, o™
Tl B AR 3MdeH B SR UG- droll UTed HRA
! gfawr firerdt §1 S99 giaem Sgal § SR SRS SR B
Feral faar g1

39-3eTRA 3-RH T e Tfed MHyu Rl iR WRS! &
fordr wrif~ad g vuTelt Tehie 0T &1 HH HRdT § 9UT SIS
geieT o YR B 7

3{fcRg IENT BT AP Teblpd ScTe (National Integrated
Database of Hospitality Industry- NIDHI): o W T IHEN
THISY! & Uh IS SeTad & 0 H NIDHI BT I AT &
& IR TGP TG ST THSRI UGH AT 5

W Yded Hiesd U Wed ™yl W Wodl dae gl &
FHIYT & o 3= foban a1 g QU wdes! &1 e ard &5 ol
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I ¢ B Gy AT B, R S iRal gRT wHg W HRars
fa St 81

Ryt wdem

TE TH He@QU S[URUT IR NI § e Sewd ghEn &
SifegaryTaft 3R T ol & IRER JSTd &I &1 H TWd §U FoTieR 3R
THiaRU & 3Hd T B Gl 1 B BT IL¥ TRy, Wk
e 3R THfd R Ted b RIS THIEl & HH BT §, Said
=qd Snfhe 9t fRqerRe! & fore ard &1 siftreray o3 5| defigrd gfn
ﬁﬁmuﬁzﬂ?wﬂ?@%ﬁwwﬁ

W?Fﬁﬁgv&nm|
o RHIAS T, TREU AR R feawiatt & g
o THEE-3MYTRG Thed & AI9d ¥ Ueiiie YieRt &R
BEUESERUl
foRToa =rat &1 TRefun|
WINPT 3R TR BT IUUNT SR WHTE Tqed Tae
fSeR Tefeq & Hgw@ & IR & Tl & & SRedhdl S|
TR SR RGP A&V BT BT AL HIAT TUT TedTei
3R ot & wreny § fewrss wyrelt & Sgrar ¢l

e i o sieenfia

e Hifedl SR SfaRiga Wey e # 9y FU ¥ IS gU Rl o e
Tobe Y M &, T 3 SN & WY Ib He-fad et bl Heayui
FY I YHIFIT R Jobd © | oI UHTAT &7 T Usfaa b oiran §, af uded
1Y e Ofed 81 Ihdl 81 TWBR & JoHifae [ Y TR R g
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B ¢ P gded H4 [IpRyd gidr 31 wded geiifa &1 Iafd 3R 3895
SR & URUTFRGEY TACd! BT SFTHH, AR & AR 3R IPT
3ma ¥ g & wRT 3nffes Iqfg ok sfaa: T QRiEa SR wifayef goms
DI T BT Thalt gl GO SR, YRAF 3R U Wfaqdl & T A
WHRI I e B g B RIS Feith § gHTa & fore T guid wned
F =0 T @A R g &7 ! FgM & AN we-ifa & v wfdawma
W & w0 7 Faifsa o7 & fow oG far g1 weifa &1 qa aea
31 Hael O ¢=1 3 Rl D1 & HRd U 3 <=M & A1 ASell Bl deral ol
gl

frepd

Tied 3R JHIHR0T RER St g3 TS € Sl 81 & Gb! | BT
fowiid g8 €1 defierul &1 i Uieifiet, TR, uikag ok IR &
T & HROT G AR ISl & I Iod g5 R Jagdl 3R
AT ¥ g1 GO MR, Wed o A<, HARSH, SIadg Il 31
Il & e ATl &1 U WH ¥ @R R W oA WS g1 Safe
JefirRur 3 Wi IENT & fabT Y G ST €, Ted 3 95 H, g
R T AN, Gepfaat iR srfeuawraft & Siger Jfierur & TR |
nrer fear B1 geife, g dwpfadl wafwo ok ggerdt & fo
e Y SR FUITId THRIAS TROUMHT gHf W IR Fxd gu, e
& guTal oY et § Uefid BT Heaqul B

e Ty i
TIfee U HHTS!: T aRIT Ud Teie I, 3MYd UhTRH 2015
194, 1 Ra<ie Rig: e wies, ufaqn g 2019

T, I FHR: YR B T, THTd YHT=H 2016
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Tfeq Heifa YR 39 Wt o1 3w g
3{fHd il

AR

3 & T WER Gy FeAifd g1 T Yoy Tad & YR W
Ay TTia a0 € | $9 fOaRuURN ag8d HdadmH & SMUR THYUf &R
HI AT AFPR Al § a O [GIRYRIY Trgul fay &7 =
SUHNT ST GG T &1 O FA0T 3BT & SIS & o R Hgl
ST B fF 98 919 31U a9 390 U azad ot SR gAR Uy gt
SHH1 100 TG & 918 §HR U 3! a1gad dt 3R I U
BRI S | YaT BT UTa fG@THR, YHiaRur & RT 3R IUUNT &
TONT R, TR | TP I TP B BT I8 3UH IRV 8| TR
3R TET Y IUe! Ul o} faaRYURT ¥ § | 574, SfiaH, HRUT 3R 34
§1e HAHA/SHE S, SUMU U fIaRYRT gg & §1¢ Hard/SeHe
S %I HEaqul A § | FTa ofa o= ¥Ry g s o, Sfta,
TRUT T4 fOhR Goi & S[AYRUN §| ST I8 Sia- &R Udpid
3R P BT IUHI P axg 7 AHSHR 3114 aret difgal & forg Toim
&1 T HAT 81 T8 BRU g b URAT YU & QR Rreq of
IS B, TeT & AieR ff upfa B &1 a8l & anT gl T I
IGl DI WWHIA DI AF 5 [HAT Sfed qBl AU JH WU B
TSR fohaT| YRA & THGRIA a4 B gagH fae=ft yRa s
g 3R 3! T o1 kg FRaR 9¢ I8! 8, 98 SIed B arelt
8| T & GRT fardl =T IR IS - & Hgeaqul § fadl oR e x|

" TSI, TeTEH (HHAT®R), aRY TSR, [ [t ud fiaer
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AT BT Y TRTc B F 98GR g 3¢ U AR I FHIfad
HRAT| 9 T} 98 TTa-1 faaR § o) wefed ge-ifa wer S 8

LESICEI

3111 g & Ryt T &1 JgaR o™ 3R a<ia o1 o1 7t g3 7
EI-Goh1 Ig, IoRITA-[Gawd g 3R 39 <20 & & 39 9Hg
YD gl BT IRAR B | 47 90 & gRT U o GO &% IR oy o=
DI AT 8 | fGHT TR W 37 <20 & g Haft waft sa= et
giaeauia® 81 91d § o af dis St =0 =1 81 df a8 g
IR B ART B IR §1 DI BT 910 TR AN DT 3ATHTHB
ST SR SR8 S8 & Yo o4l 39 S1d &1 9 & P g AHadl
B S IR H 31 39 TR & Uer ot I a1 8 St guat e
H BT Y WRd o) TT H Ay =ifa iR snenfdis Iafd & wu &
S RN b AT e YT 3R TG TG ST B GHgH HRd
3T 81 39 §1d &) 3ficbs! J UM S bl g1 ( Alferat 2.9.1) |
fad=lt vdew! o1 YR YA & IR Fb Pt (Al 5T o1 B
MU it B b I7opT S0 1 § 2 O 3fihs §aTd @ (P HTa]
T 3 ATt e I 44.84 & YRA § 7O axd ¢ | Ugad
I ARSI T 314 T Gdeds 34.33 fa9, 799 T 34 aral 68 feT,
ST ¥ 3 aTel 62.90 &, grfdbea™ § 3 aMY 63.68 i,
TSI T 3 aTd 24.65 o, F9AR ¥ 3 aTal 31.89 fa, 94
J 31T It 64.50 &, SO ¥ 32.84 o 1 3G U9 v &
A D1 3afy [ae=l wied! & TNaeH & STh! $© JH Thdl
21 3F g9 Yo URTRUfY Y THeH P 1T gH 3T 3116 T
UIERCIEIRS U

f3y & AFAIPR & Hed $I THA gU I Y HHT A 1948 H 10
foOreR &1 AFaIUSR fGaw &1 Load Bt A URd F 26 RideR, 1993
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AT SMAPR BT A F T TT1 1940 B SR < [IYTg S BRI
o SIR X IF A & a1 TIC & o SU1eE O 51 T | $9 $d 3113 SR
P 37 GGl H Y9-519 B! G 811 g1 "4 BT 8T 1 UUTs & forg 34
TS <= A TTHT & AT S¢ I <=0 B 4 JHSl, Whiad Td Jiol
THIEAl TR R TS Y& B O DI WRUTS & 1T Y\TaRor &1 S
A qTel TSiaN Bl 37 =0 | RT3 B UiRepeuT fassrd @t | fam
foeht HRUT fordt & TR T gUT 3T 81 g e 3 31 fasfyd oiR
fIpTeRie ®1 SicR UaT XA &1 | T Ao are & Siid Ga Pl
A RIA P FATHR 3 <RI P fapTa=iid vd TRIs <=1 &7 9oft & v faan
71 59 916 fahTaRiie Td TRIe G2 H I8 o= AFaYDR g4 AU &
TR Y T | 4R IR 3T 987 U3 s Y& R & I R VA TS
3R SR e & 39 U8 s Rid 2 ga1 37 o | R SRfd, 39
DRI G dTelt g1 Td w1 1 e STa=geprsii # HH! Bl SRIpY
AHEATISR BT g4 Jdihr Jd Y=aTRd faar T

T W # Ad #1 fwre HeR el At @ o @ 39 a6t
TSR &I g4 foa @ YRd H UTdhfad Jumeql &1 oraRdr 4t 98t
AFAIRIGR B 1S H T3] SIS S Tl | YRd 3R UIfdhed™ & s
SHTRRAT X6 WR a1 ¢RI BT FRAR s & 1T YR IuHgTey &1 oft
e SRR foar a1l e & Ugd died &I Jel fhar a1 sud
e I WA o T | 31 | WEH g2 B afel Igt ar STHI, sTere
S DSl & 3T A1 g | fay & ogi S8t qHarfdeR g4 &1 a1d A Bl
et § a5t gt fawfid <=t & gRT SRl it SRR & Uy HRuT
TIHR FFA IR g1 HRA & AHATIBR BT FAG UTST HH aoiell 8
Hifes o THY SRIPE AFAIRISHR R GH=] 9d 61 U1 39 JHG el
¥ & uRd & wfaym o1 Fafor aa g1 o1l 5 o erRIE THaieR §
98 YRd ¥ O SR TR Wiy § JH1ed #R @8 T | URA &1
Tgad URAR STaRAT TSy & WTaH THeH &1 THR o=l Jadrai
DI U 3R 37T BT IRATAD 34 THSA T ¢ | SHSP qIG [t AHANIBR
BT DI R T s 81 Tl HRedTT 32} 3R 2l bt =l 3 ot Rih
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% i # IR AFAMISR GHTed 51 94 Ha] ge, T4 dg PR,
T4 Yot u=dq, AT BT g@UTT Had| Ife IRRAT & Ay URA B
TS =a-, S Txa-, Rreq fafor snfe &1 Jwgm fagRel &
YR T 3R U Lol &1 37 g1 HRd B Ude He-ifd ST AR 7

HRe ey gd snfife g wfer

YR BT S8 TG TR TRIRIE 36T 81 HRd B AR, AER,
e 3R I F7 UR 1SR § ford R 2y = fae=h wRa & ama
&1 URd T 91 %1 ud greht 81 a1 fiuf &1 ud Sraraeh, S gy b
RERTY faeRmat & srasffd wct §1 URd & s & dfe’t &1
fRIeT 3gyd Td Srdhed=ig g | aunelt Hfer, et wfer Seie e
g I9 & 9 T YRd 3 faensf &1 o-d Ud Jrdm @ 5l
3MgATed Siia et BT THE dd INT 3fd SFRIPd N7 feayq &
=y & uguf {3y o YR 7 eaorae s g1 Ui 0 9 W Ol S
o & STl & foT IR URA & g M Yo g1 IRATY,
i, S AT H S ATe S MR B U o8 Heqd HRd g
YR TR RIey oIk snemfdrd a1 & SN B4 BT I3 6,
forg U g U1+t o1 519 I8 URD &t 3M1fes TR 1 T s
3| gg onfdies Tfafafirat o Taraes SR fam® A1

D! THIH & o0 Ugd $& 31 el W TR Hd g | (@IFereT 2.1.1)
1981 ¥ YRA H 31 a1 fag=it wica! &t T 1.28 ffera ot 39
g Wicd! ¥ gig & 2 Ufa=id 21 1991 T wes! & W= 1.68
forferam de 9g foveg 9fs &R THRIES -1.7 Ufa=rd 6t 2001
faceh wiew 2.54 BT @ R a9t 3G R THRIED -4.2
Ofer=Id X811 2011 H fag=it wied! & ¥ 9.2 ufiRd 9fig R &
1Y 6.31 FAfer @11 2014 H 10.2 Uia=d &1 gfg &R & 1Y 7.68
firfero wfes WRd SmA1 2017 H 14.1 vfawd & Ifg R & 1Y
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qem! & W& A 10.04 e &1 RavTs sidwe gafl I8 sids
S 910 I TF I g (o [y kg YRA 3R YRA I 93 famai |
fa=ft s fia 8 @ 81 URA IH WU & 3Fa favg a8 A
MY BT A TN FR IR o | 3N o AfYH a1 § TY 37t @
3R TS g T d T I § I AEA SRt off AR I gt
YR ST saawr o T YR 31T § | Wi 3 =R & g
3Tt YfHenT & Tgfad fdg & HIRUT AT S{UT ST oit &1 Hfex|
B R QRIS grgr A1 T o 3o i HieRl H T 4 3R
3TITASRTS B TSR T IR A7 &t TRURT ot X8t 3

T M SfAeeR S BfSRA & SR 7 17 &
1831 TITeG] T YR 3% P TaG TST ST 6T 6/ TASHT™
TRIIVE 3R HRG GBI &b AR G YRS Hlav &G I
T ST TG &1gs/ & Terd &7 gab ¥/ faoa TR f¥yq fowafa
HiER ST T SERUT 5 | T 1429 & U TR & IR faor
TR F9Te SarT fgdia A faswafeaweam 9w Tiq fasufd dfR
D1 g fear ATl 1495 H o IHTIOM SRR A 304 $d 3 65
TR U9 ¥ ¥ 13 §9IR UId 41 U9Y Tiiq {shATiGaaTad T &1
Rrars g 8q fean R aem & g’ i & v e
il o1 T 8T AT | YRd & St T IREN B & gRT HioH
IR BT UIGYM 5] UT| RG]l Wdled] b Teb U b AR
Rt SR gl & sifafved doik Hie & 609 HHAR HRRA U

3 e W dl YR e & tdeq Heiifd T IR S
AR B Ol Jo& ©U I B Il ¢| TYIT PeadH & 3R Tied
FeIfd BT IR fFU | YR T Tefed pesifa o wwgm & fo fdh
Jihe YIg=g &1 J1A1 81 B! MaRIHdT Tl &, HRd HI Fafior I+
IRURT I T BT dYH I g Tde He-iifd o | 3Tb 1Y 1Y
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T e YR # Rifea Yarsit &7 IR 81 w1 8 @ 39 HH #
YRd ¥ fafored Wi 1ft §g 61 5| $© 91d Ugd adb HRd & AN
fade & g A S A fheg oS uRewy sea T 81 WRd
Ty 3R 3mgde <t el # faefRm o Yard & @1 81 HRd
1 AN A | 21 7 1 I AT feaw & U & 7411 S g |
TARTRI® RIS B! JHS YR TdT, g 3R Txpfa fage
o1 3roft Jegarsii 7 I8 g1 TS YR H F19 TRURT I U181 8
frgud o fac=h @it = Tgl Ses gHR I, faT SR tRIg &t
Y B B! DI Bl

AP TYRT ve wie geifa

T HId | By YR ARG S A7 @ dreT 71 AT IHT A1
Saddx QAT HR fedr T sl U SR &1 7l Hr a1
BT A T Sfad T 81 STP a1 SIS 3 YR BT IRplaD
ORI & favTe T=U ! Ay foar| YR Riey fagr 3 i
3T T T THR 39 fage &1 ary foram| SR §a1s 3R 39
Y B YR B T TR gHAT B g RG] Bl Y HA DY
DI ot BT | A1 B TR WP I YR Wpial, o Td Rieq )
B 81 @1 37 Yo o9 g 9od & YIS W g3 Wd B
Shfad @ 671 YR & THGIe fRTed & miereferdr foa <€t @
ST Sfarer g o1t Tad I g SRy g1 971aT 8 | HHa Jgdl &1
ST A S Tl Y °1é) G b IgSHd Sep il At oiredt
81 YRA & IR U & S U1 & S| § fG@- arel 39 9l
& GIY YR BT [TER YRA & Glaoht sarei § foar Iy db
U1 7| 986 YRd & SR Sfaffed S il & FHETH A
YR B 3T Tl § Iad 3911 A, dS 3R 3= argsfi &
SUANT & YA et 3 TaT ¥ Ugd YR qdl & e g
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S urgaft &1 ey oo § 98¢ dg@yul aeH §, W URd &
TR Sfasr &1 &g farg o +ft uy sk €1

et o R SFAYfY AR i %1 a3y yuTe usT R
YRA H 2024 H 311 a1t Uded! o1 gt B 39 91 &1 IAfud
Bl &1 TS 3fihs! TR &9 &d &1 YRd H SHadt § U3 2024 &
Teg 3 aTa Udedh! o TRBT 40.72 ARG ! 81 S ¥ TS 2023
T Ug 3fihel 37.32 ARG UTI TY 2023 | I8 2024 &I gaT B dl
i &% 9.1 Ul 61 81 39 SRl fadsi gar o # gfs gt §l
SaRI- U5 2023 H fag=i gaT 3 88,441 RIS B g1 & STal-
TS 2024 H fae=i gaT 31 1,08,362 BRI g B | ST H GG &R 22.52
T=Id &1 Y81 § | I8 s Braid WieA Tl gRT Aleayl & yed
TR W T s § | IR 3R 3y Tguf & 31 ot kg &1 i
3R AR fraaT feon 3R e § Ia- €1 fayeardt B1 R
AT HRA B WSl de g ity 718 ® s TRl fRexmsi A oy
T & AT BT YT T 3(elT Wed H faars a1 81 39! 9HgH,
A & for fae=it wdfees g8t omd §1 o =i H, 3Fid Hrwrsi
3 T T Uy SRTH B HUTE B

fe<t # IARaumY, Wpd Ifed B WISl & M B HUN |
Jeriiar A f=dl, aTcid!, STl 3 Wepd T | &1 IRy o
fpar a1 was U BN Ha gRI1 Id S IHr H I & IRT BT
fya=ur firerar 81 HRd & 18R 949 & ‘o Ak T &1 puee
e AU F TG g1 T P ITTHDBR I Bt HUT G
Hep) g8 Sfer I Yord §IHM 1 I HUT R | 39S 1Y 1Y UTE S
T IHBAT, SR H Hhid- JHTUT, A H Hra Td
e g df dfired H Ishad Jei TRt &t faeH H/™or |
ST & el Sfdor uRren & It geikm, Selfean, Sder w6
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fopeiiiia ae I & TR Bt AUHdr el gt 71 Rt fae=i & &
TE afes YR P 3feR 1 s YR aRaeh! 3R faaRet 3wy I
F AN IR I@RG-1 BT o g | IeHT Seharat 9 & forg wad
e % & w & aug o Bkl &1 7o HEd ToR GHET & 37
§7H fee 1 AR e 8 © b e U avg 787 747 T8 g
T5] P SR 7T TE] T T&T el Tg11 51l & facr 7 arb] &
Heeqd ITH &) 5T Tg] Tbdd] BHUTHT T, §HHT ITH P11

I $I gHHd Wiedl dd SHIOY 1! § Ffp 70 7 oo Wi &
fore faora ura A€t ®11 w1fer iR raur &1 9y O Pha iR
faiooT o1 gt &1 o ST WEH ¥ Wale B IW FHEd § (b T
UL GbT 7 7 TEHT: I ST STHYIRY Tlerd T |
=T 37 § b 2 Temor I ot oot ot I3t arest et el 8 1 Wi
IR Ay g2 @i § 1t e g1 3 R HaR o A B
Sitaq &1 <2 §ard g1 9 &1 sitad off A &1 Sita &1 @
RIS # 30 forg =16} g¥R & oy Sfiae o &1 arafaes fia 3
FEAR Hed o | T O T T6] 377 a7 & BIoT| RHRY & B
e 7 @ aror! 39eet 3 g b o IR S fobg 3t IR &
@ & forg 78t A, wReg WA & forg A § g9 dwn et
T | ZF IR § IR BT AYRYT g U gian g | Srave
A oft I SUfly AR @1 T SR S9% a1e 3 ATl GHedh!
I I-T HRA B Jhd Ted perifa o1 TRENS g

Tt wedest a9 wdes gpeifa

YTH® Tefe SR Tie el &l ST ST fawa § | enfties e
DI Gfed Bt B Rith Th HFT gl ol Jabdl & [ I8 U dgd
TR Heiifd BT B Bl 81 b 3R $B HRA enfifer wies
& 1 R Ryt g7 o grufirsar 3d § @ 98 yRa & o fagsh
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wess Ryth die #&it & fore 18) sfep wHe & fow omd i@ @
&1 HRd B Fikpiae OREd 3R YR TaegiRie sapiadl g4
THR TRIRIH 38 & faRTe WU & <= B § | e HRd
¥ TR A Rey Bt HFRIRY &1 Th AT d9 <9 DI e g o
TEI8I & SWR ¥ A1d BT R FHleax TR &1 fafor farar
e Fra # fAfHd YR &1 ey 391 39d 8T § 6 o @
MY o +ft I Bl & Az H e w3l

18 g1 AuTef} TR & gaT H Yad g Wall B a1d B AT G0 HRd
P I B3 HiR DI Ol UBTS Dl Bleh s U g | o IHg
3R 3T SR ST 161 & 3T T e Hier & 2 R forg
WE UK WRHH HaY B! faRIoHM a1 ST 81T, I8 3T 4t T
TAPR A Y 8T 81 dfirerrg P doik o § fRUd geasR wfer
19 #fer & O It It & gRT TR &t & RY | s=ar
TR T | g HieR B RIFI TR 3y~ faw o) g e Sar gl
U1SC A 9 HfeR & 3119 UM o SATDh] T g R A I1SC R Dl
WM T8l €| f5g e g8l ITsc IR & 1 791 1T I8 31l
B ¢l 9fe 39 &R # uRas & WIYF a4 g el & 9w
SHPT HEd 3R ¢ Fd1 5

TAureft TR e U & SaqR R # el g & fyq 81 U A g
{5 39 Tifg &1 9H SR F AT W UST UT| UG IH, AGHUT 3R Tiar
T IIHT TG SATTHA o T 3R a1 H Harexul & SR RIGRTel Sierg
3P| Tg1 grad TR i &1 R A 9 Serg o S/ aunelt el
oT| AgTeft TP der] eg § forent o1 § ‘Jot el | 164 zrarsdt & AfHa
aureft iR oo TR ekt & dfR &1 faseor Iarexu ¢ agt Rt
YATAT O BT ol RIeT 7 Seils T 81 39 HicR 3 aRgaen &1 U
T 91 I8 ? b 399 Rh wwam & dfeR 72 § afep et ot ok
TiitaeRY &1 o feror fBradr 81 Aoied UeRl & R 39 R &1 TR
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FaTRiT 71 Rtk e § afew wifa ol g3 +ft 51 39 dAfR & 3 72
T ¢ oM W Tfer @t empfa et g4t 81 angean & 3rgud fag &)
e g TTH TP Tell QT © Sl gal H erdl gl WIth fawars el 81 ot
R R =M R IS 3R yfiy &1 e 8T @ 98t W el ®H 81 375
I 9 D13 1t HUST AT ¥ A o 81 39 W &t dals 27 fthe T
AqSTE 15 fthe & U g

DI BTG HfeR G b IR A [N R TR I P BRI HHd
21 U8 HfeR YRd & I8 Ui HieRl # § 3R 3T 1236-1264 31
qd T d=1 & 1ol JRIE <9 gRT S9ar T o7 39 99yt o
TRE VYRR TR AR b 39 HIAR BI ST 77 YT 98 39 &l
&1 Y107 § T3 goIRY A1 gt Ht yRa &1 Rieq farar 3o7a g7 Tl
YRd B y1fife St fbamt vera oY 3R HRa &1 fagm g enfe
DI 3 3T ¢ & ©U T WIHR B gHT UT| SHHT FHI0 39 &1
oo © T gl Hfek oReR & IRg SISt 9! ardl A1d arst 9
e S aTcl Yded $1 X FfHa 31 a5l g &f fokfer ARmor & 99
T YHRT ST § 3R AR H 8 B Rieuspiaar 1t Tivg 6 g

ufo AfeRl SR R el & ot T § WRYR TG & AgR Bl
W R iR HeEaRA S WEHE AW & amd 3GgarR &
FUrYfA A 1 et FRya el AR & &3 3retur & g § 9 guR
WY HSUH | 39HT dRdfde 19 TH HUSY g1 399 WY §1d U8 § b
A% Y B UT 3 J e g WR Read 81 39 38w & gag |7
3 &1 fag fowrad 381 21 frg aRe @ fpg fagm & gr1 37 ©uf &1
At feor T § U 99 o1 o1 ey oo o1 cfdr 31 39 Hiex &
Qe Rt 9 R1eq # ffgd 78 ¢ 9fcr a8 WRA & Gay dvasmmat
TR H ¥ U | 39 HieR & T 3 STET 8 SIaTexTd Ud 3TN0l Hiv[g
& T a1 aral o St gar Ad § 1 URA 31 TG SR 6 U ¥ R
TWRT B BT 38 HieR P gRT uRelérd gidt 81 aférr ot wht & & §
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TRIER HIEYRA B Jief &1 gradt gR U &gl 3rdm g1 1R 3R Rieq
= 9gd a8l Tobdl 31 Ud & U aob, SR F fer d iR T
3RGS HRd H fRreu, I 3R 3neafdrs A1 & IgRU HR g4 |

e

e 3fYeh TR R fAaRYRISH &1 TehTd < o T8T ¢ s Frguf fay
Ay iy ok it @) e 3@ e 2 e Sk @
fRYRT a1 W 39 RER TG Bl dSS S I} ol I
faaReyRTIST & o THdP ou= 3= # ot SifRRar e ) & ST
T Y P1 AMIRIDHT 8| R Surd H fae =it wies yRd 3@
¢ 3R 78T THg T @ § 399 U 919 o WP ¢ fb URa @t wfeq
P TH 81 6! 8 | URAHT T IR fa Rt &1 afiyes SRR
& A TH AN UgH R W gl YR dffd TR W TF ot
TR & FUH IR IET ¢ | T8 Th 30T Yobd ¢ | 9 9ah AL
& % Tad e 31 oY siavadar g1 S e uifife wirl &
Tfe & w0 H qUR fhar o 361 ], S oikd Fi uifty i 818t
for=g enfifer smen & Fg facars &1 Aregw o7 3| || Uifiies =d
T STRIT & T1Y Wie A g il , Al Y Hobd & | Jel AT b ferg
R ara uifife wde IRpfae Sl B HHGIR &R adl 81 IS
gl Tl o1 HRA B! ST, IHSH 3R H99 B & T HRd
31T, YR BT GHSHT YR B Geies pe-iTa ) Txed B 8T 3,
T HRATT ARG B i} 307 ITRaIG B THRar o1 grm|

GCE]

1. YRd PR Yded 3fidhg 2023, HRd TRPR
2. YR PRIR WMYTH, FS-S[H 2024 3
3. Tomm Ol WarRy 9 WIS 2024
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HYBRID WARFARE AND THE CROSS TRAINED
THEATRE OF COMMAND

Alok Vijayant®

WTHAY TI38T 7 B Rgaster |
&R JRTRS IS IEFIeT T faera 1 9-324

(Shri Madbhagwat, pp. 2-31)

Even if you have to look at your dharma (duty), you should not hesitate to fight
as the basic duty of the martial race is to fight for the righteous and there is
nothing more important than that.

Be bothered of your assignment - In the battlefield, there are different kinds of
assignments given to different sets of people. All assignments are unique in
their respect and are distributed among the people as per their abilities and
acumen. In the battlefield, every assigned work to individuals must be carried
out effectively and efficiently without being concerned about activities that are
not assigned to him. If every assignment is performed in its best form, the battle
no more remains invincible.

Warfare from time immemorial has been manifested in many forms. In the pre-
historic times it was more for the control of resources resulting into ground
fights for supremacy. As the techniques and horizons evolved, the deployment
of varied strategies and tools came to the fore. The resources for the battlefield
ranged from the surface to air to water and then to space and finally in the
abstract domains of cyber. The unique abilities of commanders to mix and
utilize the resources available in these realms in proper proportions and timely
utilization resulted into more complex warring behaviors.

The earliest forms of warfare mainly deployed resources on ground such as the
ground forces in the form of trained military, which later included the resources
in air as well as on sea in the form of air assets and water assets of higher
endurances. The mobility of equipment from one location to the other during

* CAIIB, MBA, CEH, PGDCS COP, ADOP(Mandarin) Cyber Evangelist
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war also became significantly fast and therefore had definite effect on shifting
locus of war zone from one location to another very swiftly. Space assets began
to realize importance in the last forty to fifty years when quest to weaponize
the space became one of the glaring challenges for many advanced nations.
The nature of the domain being symmetric and was heavily dependent on the
scientific knowhow, investments as well as the strategic positioning of the
nation state, the domain was open only to select few and others had entry
barriers in this realm of warfare.

The military commanders had by this time begun to realize the importance of
joint commands where all the realms could combine their respective strengths
to give a synergic effect to the outcome of a war. Several joint commands were
set up in different countries in order to augment their resources together to have
decisive edge over their adversaries. The space assets were utilized for
identifying the position of their adversary as well as keep a watch on the
communication that could be of strategic advantage to them. This led to a
completely new domain of warfare where eyes and ears of the nation states got
extended in space and could provide actionable intelligence in the real time
about the adversary.

A famous quote from Mao Zedong —

“In order to win victory we must try our best to seal the eyes and the ears of
the enemy, making him blind and deaf, and to create confusion in the minds of
enemy commands, driving them insane.” (Zedong, 1949)

This was the time when electromagnetic spectrum were used and misused for
the advantage of the nation states. Space added a new flavor to such operations.
Satellites positioned in the orbit were equipped to take sub meter resolution
pictures of areas of their interest and were in a position to feed in directly to
the ground stations in real time thereby spelling out the positioning of the
enemy assets on ground. Later, the communication satellites were also in a
position to intercept radio and other communications off any area and position
on the globe.

Now, the strengths of the space, integrated with the real time battle assessment
techniques and fusing of information obtained through several channels
including human intelligence provided a fairly intelligent situational awareness
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to the nation state and therefore a realistic assessment led to increased lethality.
These aspects of warfare theories as yet were more symmetric in nature and
therefore were useful in determining the balance of power at the global levels.

The advent of cyber came as a completely new dynamics of warfare. The pros
of adopting cyber surpassed the cons of such adoption and therefore more and
more nations gradually shifted their infrastructure based services from the
physical domain to the virtual domains. The critical information infrastructure
began to be relied upon for citizen based services and its resilience became one
of the important factors of governance. The global market opening up to the
market driven global village began to see the utilization of the networked
resources primarily relying on the connected networks which later on
graduated to the cloud based infrastructure etc.

The famous treatise of war — the Art of War by Sun Tzu states —

“.now the reason the enlightened prince and the wise general conquer the
enemy whenever they move and their achievements surpass those ordinary men
is — foreknowledge.” (Tzu, 475-221 BC)

Foreknowledge or in the current parlance Intelligence was considered to be the
most important factor in ensuring a win without fighting. All the platforms of
warfare

There was yet another shift in paradigm where the cyber might could affect the
health of a nation more than the military might. The loss of business and
disruption in utility and infrastructural services could inflict greater damage
than even the conventional methods. Economic Warfare, Currency
Manipulations as well as Payment systems therefore became the instruments
and platforms for creating effect in the warfare zone. The 4D’s — Disruption,
Denial, Degradation and Destruction of key assets became important
consideration for any warfare strategies across the globe. The platforms began
to be used and misused for asymmetric gains and combination of platforms and
tools became even more disruptive.

The next big change in the game of asymmetries came in the form of social
media and its wide usage. The platform permeated into the cognitive as well
as the non-cognitive domains where many of the facts could be empirically
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verified, however the majority of it remained unverified and devoid of logical
deduction. The swiftness and the fast mobility and spread of information
through these platforms made it almost impossible to rely on the empirical
information and factual knowledge as it was impossible to verify the same
using available methods in the limited time. Also, to add complications in the
matter, the spread of information whether right or deep fake is geometric
thereby making the search engines pick and assign higher grading to such deep
fakes leaving the right information behind several pages in the search list.
Computer Vision was yet another game changer in the domain of cyber. On
one hand it was to produce a great enablement to the systems at large, on the
other hand it proved to be a great weapon of war. The ease with which the
machines could be trained and made to learn and create text, context as well as
pictures and videos, the scenario became all the more difficult to paint. While
the issues of fakes and the deep fakes are still catching the attention of most
law enforcement agencies today, the technical aspects of the same is already
being deployed as a part of the media toolkit for strategic warfare in the
hybridized domain of warfare.

Over the period of time, the zones of warfare — the land, sea, water, space and
cyber have now matured to a great deal. While the conventional weapons are
being innovated on a day to day basis by arms producing states, the non-
conventional weapons of war such as the information domain is watching the
weaponization by large and small states and non-state actors on an hourly
basis. The uncontrolled and no entry barriers have led this domain of warfare
available to all and sundry making it more complex than ever before.

Hybrid warfare is not a new word coined in the dictionary of warfare. The
ancient epics like Shri Mad have references to each of these forms of warfare
including some of the abstract domains of occult and Tantras which is yet to
find place in the modern methods subscribed in the hybrid warfare of today’s
world. The basis tenets of warfare has been beautifully not only illustrated but
also exhibited in multiple stories of war including intelligence gathering,
diplomacy, misinformation, virtualization, worship, strategic weapons and
many such aspects that have only manifested itself now in technical terms,
however all the aspects do have reference to our rich historical heritage.
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Hybrid warfare in terms of Wikipedia is—

“ a theory of military strategy first proposed by Frank Hoffman which
employs political warfare and blends conventional warfare, irregular
warfare and cyber warfare with other influencing methods, such as fake
news, diplomacy, lawfare and foreign electoral interventions. By
combining kinetic operations with subversive efforts, the aggressor intends
to avoid attribution or retribution” (contributors, 2024)

Hybrid form of warfare has the following sub-components —

(a) Conventional Warfare
(b) Economic Warfare
(c) Diplomatic Warfare
(d) Information Warfare
(e) Psychological Warfare
(f) Spiritual Warfare

(g) Space Warfare
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(h) Nuclear, Biological and Chemical Warfare

Each of these sub-components of the hybrid warfare are a realm in itself
however a short description of these forms of warfare are given below —

Conventional Warfare — Conventional Warfare comprises of the traditional
methods of warfare that involves engagement of military powers in the air, sea,
land and space. Foreknowledge plays an important role in this form of warfare
and are normally extracted through COMINT (Communication Intelligence),
HUMINT(Human Intelligence), IMINT(Image Intelligence),
ELINT(Electronic Intelligence). Different technical as well as non-technical
methods are deployed to glean information about the adversary in order to gain
significant strategic advantage over the adversary. Sophisticated weapons and
military might are the single most important denominator for a decisive win in
this form of battle.

Economic Warfare — While most nations in the bi-polar world focus their
attention on the well being of their population, the major agenda of governance
remains economic prosperity of the nation state. In order to attain a state of
economic dominance, the nation states try and exploit their resources both
natural as well as artificial in the optimum and efficient way. The advent of a
global economic village and opening up of the global markets have led to the
exchange of goods and services across the globe with much ease and therefore
the cross currency trades and a favorable balance of trade becomes one of the
target for welfare states. Having an ability to influence the economic processes
of ones adversary therefore has become one of the most potent weapon of
warfare. Share markets, banking sectors, money market, interest rates are now
closely related to the well being of the nation state and therefore any method
to disturb the balance is counter productive for the state.

Diplomatic Warfare — Diplomatic warfare is a form of warfare where global
influence plays a major and decisive role. This form of warfare relies its effect
on the diplomatic underpinnings and exploits the relationship with friendly,
neutral and hostile nations by deploying the right mix of techniques and
strategies. Sanctions and trade barriers act as a potent tool for such diplomatic
warfare.
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Information Warfare — Information Warfare in the current times has gained
enormous traction. The domain of information has a special ability to reach
every nook and corner of the world with a click of a button. Also, since the
utility services, essential services, and other critical information infrastructure
heavily rely on the deployment of information technology and communication
networks, the destruction, denial, degradation and disruption can cause heavy
damages to the nation state sometimes may even effect the continuity of the
government. Information warfare has another attribute of being available at all
times without geographical boundaries. The asymmetric nature of this domain
does not distinguish or debar non-state actors from participating in the battle.

Wikipedia defines asymmetric warfare as —

‘

“a type of war between belligerents whose relative military power, strategy
or tactics differ significantly. This type of warfare often, but not necessarily,
involves insurgents or resistance movement militias who may have the status
of unlawful combatants against a standing army”. (contributors, 2024)

Psychological Warfare — Perception in the current global dynamics play a
great role in winning or losing the battle. Social media acts as an excellent tool
of such forms of warfare where technological enablement help create
information that builds or destroys perception thereby causing psychological
pressure in the minds of the adversary.

Spiritual Warfare — Spiritual warfare is a very old form of warfare that was
in historic times practiced by the Christians in the form of occult and spirits.
The super natural forms of beings were made to influence the direction of the
war. It was slated to create influence in the minds of people and aspects such
as black magic, tantras as well as spiritual practices gained significance. This
form of warfare once again has started to gain momentum in the current world
order though behind the curtains at the moment.

Space Warfare — With several nations breaching the earth gravitation have
reached the outer space and have also positioned their technical assets in space.
These technical assets are in the form of sensors that are capable of providing
communication links but at the same time have extra ordinary advantages in
terms of intercepting the communication from space to mapping the landscape
of the globe. The real time sub-resolution pictures and videos are helpful in
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identifying assets and give out a great deal of information to the advantage of
the nation using this form of warfare. Also, weaponization of the space and
destroying assets in the outer space would have significant effect on the future
warfare dynamics.

Nuclear, Biological and Chemical Warfare — This form of warfare is more
strategic in nature and has long term consequence on the human survival on
the mother earth. Normally, such forms of warfare are restricted by the theory
of no-first use, however provocations may lead to a devastating effect of this
form of warfare. The outbreak of COVID 19 though is controversial but some
argue that it is the first wave of a biological warfare tested by some nation
states.

Robotics and Artificial Intelligence Warfare — The deployment of machines
and robotics with special abilities and trained brain set is yet another challenge.
The robots capable of making human like decisions aided with super
intelligence, machine learning algorithms and in some cases self learning
algorithms are sure to find deployment in military strategies. The terminator
kind of weaponized robots are no more a figment of fiction but is a reality
today.

While each of the sub-components of hybrid warfare are lethal in their cause
and effect, the situation would further become more complex when smart and
able military commanders and the political bureaucracy would mix and match,
the components with varying magnitude and create a warfare toolkit with
effective and efficient management of war. All the aspects would be
adequately chosen, deployed at the right time in right proportions and then
using technology the flags would be raised to cover up and deflect the cause
else where.

Ancient epic Shri Mad Bhagwad has very clearly defined the different tenets
of a hybrid warfare. It on one hand mentions the importance of a situational
awareness for battlefield assessment where Dhritarashtra (Dhritarashtra was
the king of the Kuru kingdom, with its capital at Hastinapura. He was born
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blind, which some interpret as a symbol of his flawed judgement. He fathered
one hundred sons, known as the Kauravas, with his wife Gandhari. His eldest
son, Duryodhana, played a pivotal role in the conflict with the Pandavas) takes
the first hand stock of the battle field through Sanjay, it talks of the basics of
war such as — know your enemy, know your strength, assess the strike
capability of your enemy, understand the enemy’s strategies, plan your
strategy, identify vulnerabilities of your enemy, timely exploitation of the
vulnerability and many such aspects so important for the winning of the war.

Hybrid Warfare : Instruments & Strategy

Cyber Stances - Defensive, Offensive as well
as Covert activities should be carefully aligned
=5 to exploit the situations in the hybrid battlefield
0 . ) The covert forces in the cyber domain can be

/ Covert Operations & Intelligence used very effectively for generating demands for
|

S
® cyber weapons as well as protective shield
i They are important instruments for asymmetric
y Economic Warfare advantages. The reach and swiftness of

operations in cyber coupled with omnipresent
Hybrid Control nature of the player makes it a very efficient
System instrument of warfare

Unconventional (Spiritual, Vedanta, Magical Powers, Black magics )

Kinetic Forces
Proportional and timely deployment of
tools are important for success of a
Cyber & Electromanetic Activities Hybrid Warfare Strategies, thereby
making a centralized hybrid control
structures an absolute necessity.

[Strategy}
a Diplomacy, International Relationship.
/ & friends and foes both strategic as
p well as tactical need to be evaluated
and tested. Forces must ally at the

positions of power or at most at an

echnolog! equal levels

Primary
Activities

Careful Anonymization Damage Role of Media for mass support and
Proportional False-flagging PR global opinions act as force
Denloyiment and Propaganda Global Opinion multiplier in the hybrid battlefield

Half Truth and Truth can be easily
extrapolated for strategic as well as

Support tactical gains

Actiities

Actual Evaluation of an instrument in
terms of its reach, capacity.effect and
integration  keeping in mind the
conventional, unconventional and Irregular
as well as uncordinated forces on the
etire ecosystem of hybrid warfare is a
difficult  proposition but an  absolute

theDigitalPundits.in necessity

A quote from Shrimad -

TTRY: $ HAINT Ty Aaal <3 | Risafe): 0 yar av0d
T 3T || 2-48 || (Shri Madbhagwat, pp. 2-48)

Performing Yoga is about doing your duties and not have attachments with
success or failure. When success and failure are equipoised, this is what is
called Equanimous Yoga.
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Performance over Results - This is the verse where principles of Karma are
defined. It says that the action must be the sole activity in a battlefield, the
thought of the result of the battle front must be in the back of the mind and
should not be the primary one. If all the positioned assets determined to
perform their respective parts of the activity in the battle field just do their jobs
optimally, the results of the war would automatically follow. Therefore, a war
commander must instill a sense of action in the forces and strive to optimally
position his assets in the battlefield with specific jobs and identified tasks
including benchmarks of performance.

Conclusion

Hybrid warfare is a mix of the conventional, unconventional, stereotypical,
non-stereotypical, regular and irregular form of warfare where the actors come
not only from the state but non-state actors too play a major role. The domain
of warfare is not just the physical space but can be waged in the abstract
domains of cyber, psychology and occult. The permeation of this form of
warfare in the cognitive as well as non-cognitive domains make it potent and
lethal in its effect.
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SfaRy] H Heg R b1 I8 W HM Helaed a1d gt 8, B
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eI ) =T St 71 I8 PI0r 321 ot afyes ufamt it it seran 8 |

RIS e I Ged Heayul UaRI # ¥ U § e fae amat &
faumT & fofat & Ty Heaqul, Uder iR e Iay g o; 39 fafky
uRDedt § udfe IoRidar $ T H rReRid fohar o § 3R ug wded
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UG X Aol § | T, SR BT SIeal, Hioal &mdrsi, 3R Udd o
¥ aifgdia udes eyl Bt Sagehdl Bl & § @ g, I8 3iFard 8
% facwr o e IoRiear & a7 ¥ Tey, [Rigd iR faRvg wen
oY | T & &3 T 78 N RAT BT o aRISHTRI Bt TR Bl 8 B
R ATl & s AHEISie Afhadl 30T B H Y@ gl IHhdl gl
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TOURISM DIPLOMACY: INDIA CHINA MALDIVES
AND USE OF SOFT POWER

Dr. Shakeel Husain”
Abstract

Various dimensions of diplomacy, such as tourism diplomacy, health
diplomacy, diaspora diplomacy, public diplomacy, and terminology, are
prevalent in current international politics, serving as components of soft
power. Globalization, following the end of the Cold War, elevated trade to the
forefront of international rvelations, displacing other disputes between
countries and prioritizing economic interests. Essentially, following the
conclusion of the Cold War, nearly every nation finds itself in a state of conflict,
needing to prioritize economic interests over disputes, while simultaneously
balancing security concerns through the application of soft power. The present
research paper is an attempt to explore this element. An attempt has been made
to conceptually analyse tourism diplomacy, explore its importance as a soft
power component, and analyse it in relation to China, India, and the Maldives.

Keywords: China, India, Maldives, Soft power, Tourism diplomacy, outbound
tourist.

Introduction

Aristotle, the father of political science, said that man is a political animal
destined by nature for state life. Aristotle's assertions have proven to be
timeless. The evolution of the modern state system has also demonstrated that
man is suited for state life, specifically political life, with power and economics
at the core of all human activities. Accordingly, in international politics, only
two things are at the center of all states' activities: security and trade. If we see

* Dr.Shakeel Husain : Head Department of Political Science Govt VYT PG autonomous college Durg
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world politics since the Second World War, it becomes evident that security
and trade have been the axis of international politics. During the Cold War
period, international politics primarily focused on security, forming treaties
and military alliances accordingly. After the Cold War, we enter the era of
globalization, where security takes a backseat and trade becomes the primary
concern. Due to globalization’s free movement of services and products, the
mediaeval boundaries of the nation-state and the concept of sovereignty have
become irrelevant. The importance of rating agencies such as Moody's and
Fitch, as well as any country's economic rating, has increased. Today's world
is a political economy. Politics revolves around interstate economic activity.
Money makes the world go round. And now the world appears to be spinning
wildly out of control, escaping from its traditional orbit. (Jacob:2012) Like
economic activities, the traditional boundaries of international politics have
broken. Now, diplomacy is more than just the work of diplomats. Rather, the
emergence of numerous non-traditional sources of diplomacy has proven to be
more effective than traditional diplomacy in many cases. This context provides
a clear understanding of tourism diplomacy. “Tourism is today the second
largest item of world trade. It is a source of bitter controversy, yet a topic of
intense regional collaboration in both international and sub-national politics. It
is a policy area infused with the most optimistic projections and the most
vitriolic criticism. This area is also largely overlooked by political science.
Political science has neglected important aspects of tourism's political costs
and advantages” (Richter: 1983) Quantitative changes lead to qualitative
changes. Therefore, as the tourism industry expands and generates significant
remittances to its host countries, it draws the interest of major economic
powers, underscoring its strategic significance. This is even more important in
the context of an expansionist state like China. Scholars have conducted
modern studies (Fan, 2010, Tse, 2013, Chen & Duggan, 2016). They explain
how China has developed its tourism diplomacy under the guise of investment
and the Belt and Road Initiative (BRI) and has successfully exported Chinese
tourists, a development that has significant strategic implications. It has
disturbed the balance of power in South Asia. As a result, this research paper
aims to understand tourism diplomacy within the framework of China's
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expansionism, especially considering India's recent relations with the
Maldives.

Statement of the problem

In the 21st century, security dimensions have changed. The interconnection
between security and economy is evident. Due to globalization, a dictatorial
political system such as China gained a place in the World Trade Organization.
As a result, China's rapid economic progress manifests both directly and
indirectly in strategic and security matters. Thus, security questions are
indirectly involved in China's investments and BRI plans. Tourism diplomacy
is a tool for this. The rapidly increasing number of Chinese tourists in the
Maldives and Sri Lanka is a testimony to the expansion of China's soft power
in South Asia. This is disturbing the balance of power in the Indian Ocean
region. The conceptual analysis becomes necessary for the study of tourism
diplomacy as a soft power component.

Objectives of the study

» To explore the possibilities to conceptualize the term tourism
diplomacy.

» To examine the role of tourism diplomacy in soft power.

» To examine Chinese expansionism through tourism diplomacy and its
use as a foreign policy tool.

» To identify the importance of tourism diplomacy in South Asia and in
India-Maldives relations in particular.

Review of literature

Our review of the literature focuses on examining three primary questions.

1. Understanding tourism diplomacy as a soft power component
2. China is increasing its outbound tourism and using tourism diplomacy
as an expansion tool.
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3. The India-Maldives relation and tourism diplomacy are countering
the Chinese effort of hegemony in the Indian Ocean.

In the 21st century, the tourism industry is too big to ignore. (Richter: 1983)
Superpowers used tourism diplomacy, which was of great importance even
during the Cold War period. According to Sune B. P. and Elitza S. (2024),
tourism diplomacy played a significant role during the Cold War period. The
21st century's evolving dimensions of diplomacy have led to the emergence of
tourism as a new dimension, prompting attempts to explain its significance.
According to Shelley B. and Lisa P. (2019), Tourism diplomacy has also been
considered a tool for establishing peace. (Stuart E. L. & Donald E. H. (2009)
Therefore, the absence of war has also been defined as peace. (Fabio Carbone:
2017) Tourism diplomacy has been considered a part of public court policy and
soft power. Many studies present it as an essential component of soft power
(Chen and Duggan 2014). It is believed that China uses tourism diplomacy as
a soft power tool to expand its influence (Tse: 2013). The geography of the
Maldives makes it a natural place for the tourism industry. (Brahim N. 2024)
The Maldives is vital for Indian interests in the Indian Ocean, especially from
a security and strategic point of view (Balazs D. 2016). Despite Chinese
influence, the Maldives recognizes the importance of India and its tourists.
(Chatterji AK 2024).

Methodology

This study is based on a qualitative structure. It is exploratory and analytical.
The primary objective of the study is to investigate the interconnection
between tourism and diplomacy. What is the significance of tourism diplomacy
in the context of soft power and public diplomacy? Exploratory research relates
to the 'How' and 'What' questions (Malhotra, 2010). Therefore,
methodologically, we rely on research papers, books, policy papers, media
reports, articles, columns, and reports on tourism, foreign policy initiatives,
investment data, and analytical reports.
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Discussion
Historical Background tourism diplomacy as a soft power component

The term diplomacy is believed to have originated from the French word
diploma, which is derived from diplo, meaning a folded civic document. It is
believed that politicians once carried such folded documents, which granted
the holder special travel rights. The Treaty of Westphalia of 1648 is considered
the beginning of diplomacy in modern international politics. However,
diplomacy stems from human nature, as evidenced in the oldest texts, from the
Old Testament to the Mahabharata and other epics. Diplomacy has an
established tradition in ancient India. “In the Ramayana, Lord Rama sent
Hanumana and Angada as his envoys to King Ravana to persuade him to avoid
war and destruction... In the Mahabharata, Lord Krishna himself played the
role of a mediator of last resort to avoid hostilities between the Pandavas and
the Kaurvas. Commenting on different roles of authorities in a state, Manu
stated, "Let the king appoint an ambassador." (Sachdev: 2014) Kautilya's
Arthashastra is the world's first systematic treatise on diplomacy. It
systematically explains the art of statecraft, foreign policy, and diplomacy,
making it the first treatise on diplomacy. (Sachdev: 2014) Arthashastra,
Kautilya's Mandala theory, and Shadgunya Niti provide important
explanations of the art of statecraft. Kautilya's 'Saam Daam Dand Bhed' policy,
which he justified for achieving diplomacy goals, has become a proverb in
Indian politics today. The eternal tradition of travelling and tourism for
knowledge and religion has been clearly established in Indian ulture.
“Pilgrimage was an important means of travelling in ancient India. Since the
Vedic era, pilgrimages have been a common practice. The Rig Veda mentions
that on the bank of the pious river Sarasvati, Aryans assembled and composed
Vedic hymns, and the Taittiriya Aranyaka described the Kailash Mountain on
which Mansarovar is situated. It is supposed to be the abode of Lord Siva; anti-
Aryans frequently visited this place (Rig Veda 3:23:4).” (Singh 2008)
However, fundamental questions arise about the concept of tourism diplomacy.

What is the interrelationship between diplomacy and tourism?
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The tourism industry developed rapidly after the Second World War. In 1970,
the World Tourism Organisation approved its constitution, thereby
institutionalizing the tourism industry. During the Cold War era, Europe and
America held a dominant position in global tourism, accounting for a
significant portion of the world's tourists. However, with the end of the Cold
War and the advent of globalization, the tourism industry also underwent
globalization. Today, regions such as Southeast Asia (138.6 million), North
East Asia (170.3 million), West Asia (73 million), South Asia (33.8 million),
Africa (69 million), and Latin America (35.6 million) contribute significantly
to this industry. As compared to the share of advanced economies, which was
776 million, the share of emerging economies is now 688 million. The tourism
industry has grown from 25.3 million in 1950 to 1464 million in 2019.
(UNWTB:2023)

“In 2019, prior to the pandemic, travel and tourism (including its direct,
indirect, and induced impacts) accounted for 10.5% of all jobs (334 million)
and 10.4% of global GDP (US$ 10.3 trillion). Meanwhile, international visitor
spending amounted to USS$ 1.91 trillion in 2019.” (WTTC 2023) A significant
change in quantity also has an impact. Hence, the growing size of the tourism
industry and its $1.5 trillion economy become a force in themselves. Today,
the tourism industry is the world's third-largest industry, employing more than
10% of the global working population. The growing tourism industry in
emerging economies and third-world countries automatically invites conflict
of interest. Only diplomacy can balance the conflict of interest. Diplomacy
exemplifies the ability to secure the most benefits from another state while
advancing one's own interests with minimal or no resource expenditure. From
this perspective, diplomacy functions as a form of soft power display,
demonstrating power without resorting to direct force in the mutual
relationships between states, with the expectation of achieving victory in
conflicts of interests. “Diplomacy’ no longer refers only to the political
relations between sovereign states but may now include the relationships of
private individuals, for example, working in the tourism trade. ""Tourism' has
acquired subdivisions such as economic, cultural, heritage, and gastronomic,
among others." (Tasam 2023)
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Infrastructure plays a crucial role in the growing tourism industry in the third
world, Central Asia, West Asia, Africa, South Asia, and Latin America,
necessitating substantial investments. For all these things, things like good
relations between nations, less tension in them, and separating controversial
issues from business issues come to the fore, and diplomacy is definitely
involved in all these things. Thus, diplomacy naturally establishes a
relationship with the tourism industry.

“The relationship between tourism and diplomacy brings together two
enormous areas of inquiry. Diplomacy shows a broad trend toward
democratization during the past several centuries, especially with the
expansion of non-governmental organisations (NGOs) and tourism in recent
years. Even domestic tourism, which at first glance does not appear related to
diplomacy—usually seen as the relationships between countries—may show
linkages in creating bridges between communities within one country.”
(Gordon & Baranowski, et al. 2019)

In the 21st century, people-to-people interaction has increased substantially.
People travel for a variety of reasons, including migration, business, studies,
treatment, and tourism. All these increased economic activities contribute to
GDP growth and boost economic dynamism. Almost every level of these
activities involves some form of direct or indirect diplomacy. As a result, a
variety of terms, such as tourism diplomacy, diaspora diplomacy, game
diplomacy, medical tourism, medical diplomacy, cultural diplomacy, and
cinema and TV drama diplomacy, have gained popularity. All of these are
broadly part of public diplomacy, which is an essential part of the state's soft
power in international politics.

The definition of public diplomacy can include most overseas humanitarian
activities “Scholars have defined public diplomacy as "the way in which both
government and private individuals and groups influence directly or indirectly
those public attitudes and opinions that bear directly on another government's
foreign policy... A typical statement would describe public diplomacy as direct
communication with foreign peoples with the aim of affecting their thinking
and, ultimately, that of their governments. (Gilboa: 2008)
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Thus, tourism diplomacy is not an independent concept in itself but is a part of
public diplomacy, and public diplomacy is a tool of the soft power of states.
“Scholars of International Relations (IR) have detected that tourism is one way
of manifesting soft power; they do not feel comfortable nor ready to place the
promotion of tourism into standard IR discourse... It is challenging to separate
the economic and cultural functions of outbound tourism, each of which
reinforces the other, although not without limits.” (Chen & Duggan: 2016).

Increasing China’s Outbound Tourist and Tourism Diplomacy

It would not be an exaggeration to say that one country, China, has taken
tourism diplomacy very seriously and used it as a tool for foreign policy. China
has developed a lot of soft power tools that expand Chinese influence and
effectiveness. | Joseph Nye defines "soft power" as "the ability to get what you
want through attraction rather than coercion or payments." It arises from the
attractiveness of a country's culture, political ideals, and policies” (Nye, 2005).
China's rapid economic progress and material development itself are a soft
power attraction to third-world countries that want rapid economic
development. China also operates tourism activities in poor African countries.
Chinese tourists, like other tourists from Asia, visit Europe and the USA, as
well as Latin America, Africa, and the Indian Ocean islands, China has
significantly increased its outbound travel to Sri Lanka and the Maldives in
order to threaten the Indian monopoly, according to data on outbound tourists.

The first half of 2017 saw 62.03 million outbound trips, up 5% from the same
period in 2016 and ranking first globally. One important reason for the growth
is that the number of outbound tourism destinations included in the Chinese
passport has greatly increased to 153 countries/regions. Among them, 65
countries/regions have provided convenient visa policies to Chinese tourists
by July 11, 2017. Notably, 90% of Chinese citizens have yet to apply for
passports for outbound tours. Currently, outbound border crossings have
reached 122 million trips in 2016, elevating China to the status of the world's
largest outbound tourism market. This expansion continues, with outbound
tourism consumption reaching 109.8 billion US dollars. (Karki, N. 2020).
According to Joseph Nye, soft power becomes active when a state successfully
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persuades another state to do what it wants through intangible power resources
such as culture, language, cinema, media, and tourism. (Nye, 2005). This
perspective also highlights China's Belt and Road Policy and its significant
investment. During the period 2005-18, China's global investment and
construction amounted to $1.7 trillion.

In China, outbound tourism embodies soft power, intrinsically connected to
politics. People perceive the Chinese government as exerting control and
influence over outbound tourism development, aligning it with the country's
political agenda. (TSE: 2013) These facts also provide insight into China's
tourist diplomacy policy activities, revealing that China is expanding the
Approved Destination Status (ADS) to a growing number of countries, aiming
to boost its outbound tourism. In 1983, China gave ADS facilities only to Hong
Kong and Macau, but by 2014, this number had increased to 117, meaning
China gave Approved Destination Status to more than 117 countries. All of
these policies have led to a huge increase in the number of outbound tourists.
(Tse: 2013)

The Chinese government, not the tourists themselves, makes most of the
decisions about destinations for Chinese tourists through ADS. The Chinese
government strictly controls the outflow of Chinese tourists through ADS,
making it more than just a tourism-related phenomenon but a diplomatic
endeavor. In 2008, China's outbound tourism reached $36.2 billion, which is
currently around $50 billion. Following a COVID epidemic, dollar revenue
from Chinese tourists is an important source of income for many poor African
and Asian countries. In 2008, China had almost filled Macau with its tourists.
(Fan 2010) China is doing the same thing now in Africa, Sri Lanka, and the
Maldives. People assert that China's investment and ADS policies undoubtedly
reflect its political ambitions and strategic significance. Joseph Nye warns that
China's neighbours, and even its trade and investment partners, are fearful of
China due to its cultural and tourist activities, use of other components of soft
power, and its clear policies of expanding soft power. (Nye, 2005) China’s
outbound tourist numbers reached 154.63 million in 2019 from 57.39 million
in 2010. (Statista 2023) It translates to a threefold growth in just nine years.
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India-Maldives Relations and Tourism Diplomacy

Only 210 of the approximately 1200 coral islands in the Indian Ocean to the
southwest of India make up the Maldives. The Maldives spans an area of
approximately 348 square miles. It is about 70 nautical miles from the Indian
border at Minicoy in Lakshadweep and 300 nautical miles from the Indian west
coast. The Maldives gained independence in 1965 and became a republic in
1968. India-Maldives relations have been cordial since 1974. Since 1988, India
and the Maldives have maintained strong security relations and cooperation.
The two countries signed a Comprehensive Action Plan for Defence in 2016.
India has been training the Maldives National Defence Force (MNDF). India
has carried out nearly 70% of the training activity. In the last 10 years, India
has conducted approximately 1500 such training programs for the Maldives.
MNDF officers have been receiving training in the training institutes of Indian
defence and medical establishments like NDA, OTA, INA, and AFMC.

“MNDF has also been participating in various joint activities with Indian
Defence forces, such as joint EEZ patrols, joint exercises, anti-narco ops, SAR,
sea-rider programs, HADR exercises, sailing regatta, etc. The Indian Navy has
also provided MNDF with air assets for air surveillance, MEDEVAC, SAR,
and helicopter-borne vertical insertion capability. Since 2019, the Indian Navy
has conducted around 600 MEDVACs, SAR operations, and medical team
transfers. A team of medical specialists has been serving Maldivians at
MNDF's Senahiya Hospital, Male', in addition to providing medical equipment
and sharing expertise with MNDF doctors. At AFMC, Pune, numerous MNDF
doctors have received or are undergoing training. India-Maldives Defence
Cooperation also covers joint exercises, maritime domain awareness, hardware
gifting, infrastructure development, and so on. Key projects in the defence
sector include the Composite Training Centre (CTC) for MNDF, the Coastal
Radar System (CRS), the construction of a new Ministry of Defence
Headquarters, and the construction of the “Ektha” MNDF harbor. In December
2018, India unveiled a financial aid package worth USD 1.4 billion,
comprising USD 50 million for budgetary support to the GoM, a USD 150
million T-bill subscription by SBI, a USD 400 million currency swap
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agreement, and eight infrastructure projects under the USD 800 million Line
of Credit (LoC). India also offered additional 1000 training slots over the next
5 years.” (MEA 2024) In short, India and the Maldives have had cordial
economic and strategic security relations. The Maldives has relied heavily on
India for most of its needs. India has also tried to carry forward the history of
cordial relations with the Maldives under the Neighbour First Policy, led by
Prime Minister Narendra Modi, and has continued economic and security
assistance to the Maldives.

Tourism and Maldives

The Maldives' main industry was fishing earlier, but today tourism is the main
source of economic activity in the Maldives. Its GDP share in the Maldives
rose from 13% in 1980 to 30% in 2022. Thus, tourism accounts for about 30%
of the Maldives' GDP and generates 60% of the country's foreign exchange. In
2009, the Maldives welcomed 655852 tourists, but by 2019, the number had
increased to 1.7 million. (US State Department 2024)

“Tourist arrivals plummeted by 67.4% and the economy contracted by 32.9%,
the deepest recession on record. Historically, fishing and agriculture were the
main economic activities in the Maldives. In 1980, both contributed 35% of
GDP together, whereas tourism contributed 13%. These industries have
decreased their GDP share in recent years, while the government's focus on
tourism has led to the industry directly accounting for more than 20% of the
country's GDP, with a projected indirect contribution of 79% in 2022."
(Elisabette et . al., 2023)

In the Maldives, China is leveraging soft power, In fact, China is using both
force and soft power against India in the Indian Ocean region. Under the String
of Pearls policy, China is constructing military bases from the Asia Pacific
region to the Indian Ocean, Arabian Sea, and Red Sea. It is also challenging
Indian interests by employing soft power strategies such as the Belt and Road
Policy, investing in Sri Lanka, the Maldives, and other Asia Pacific countries
in the Indian Ocean region, and rapidly entangling these countries in debt.
Apart from this, it also creates enough space in internal politics by using local
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politics, corruption, and so on. Abdullah Yameen, a pro-China politician, was
president from 2013 to 2018. Chinese influence is also believed to have played
a role in the formation of the political party and the election of the current
President, Mohammad Moizu. Maldives' debt-to-GDP ratio rose from 58.5
percent in 2018 to an estimated 61.8 percent in 2019, according to the World
Bank (WB); it rose further to 138 percent in 2020. Notably, China alone
contributes 20% of the Maldives' total foreign debt. The Maldives formally
joined China's Belt and Road Initiative in 2014, under which China provided
a $1.4 billion loan and launched a number of large infrastructure investments
in the Maldives. The most significant of these is the $200 million China-
Maldives Friendship Bridge, which connects Hulhulé and Hulhumalé to the
capital Malé. (Basarkar 2024) After becoming president, Moizu chose China
for his first foreign visit in January 2024, where the Maldives signed 20
agreements with China, the majority of which were defence and financial
agreements. According to the Maldives' Department of Tourism's website,
Chinese tourists currently make up the majority of visitors to the Maldives,
with India occupying the sixth position. As of August 27, 2024, 5689 Chinese
tourists (14.6%) and 80365 Indian tourists (6%) visited the Maldives. China
has begun employing effective tourism diplomacy in the Maldives, with the
primary goal of excluding India and integrating the Maldives into its sphere of
influence. This is because 80% of China's oil originates from the Indian Ocean
region. By enhancing its influence in the Maldives, China aims to fortify its
position in the Ocean against both India and America. In the elections against
India, President Moizu emerged victorious, and his party secured a substantial
majority in the parliamentary elections in April 2024. According to the
Maldives' constitution, the people directly elect both the President and the MP,
which means that a loss in the parliamentary elections would hinder the
President's ability to implement his economic and strategic policies. However,
Moizu's party's success in the parliamentary elections has elevated him to the
status of a near dictator, a position that China shares. Moizu is talking about
Indian soldiers' withdrawal from the Maldives because of China's influence.
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Indian Response

Moizu's boldness quickly became evident, as campaigns such as #Boycott
Maldives began trending on Indian social media, causing the number of Indian
tourists in the Maldives to drop from the top spot to the sixth. Prime Minister
Narendra Modi also visited Lakshadweep. His video of walking on the beach
of Lakshadweep became an iconic inspiration for Indian tourists. As a result,
the number of Indian tourists visiting the Maldives fell drastically, and Indian
tourists turned towards Lakshadweep. The Maldives soon understood this
situation, and Moizu visited India to emphasise strengthening Maldives-India
relations. In the current financial year, India has spent 93 million dollars on
various Maldives projects. Even the Maldives president has softened his stance
on Indian soldiers returning from the country. In fact, tourism is the backbone
of the Maldives' entire economy, and the Maldives believes that it has cultural
and historical relations with India, so Chinese tourists cannot be a substitute
for Indian tourists. The Maldives is also a natural destination for Indian
tourists, and large hotel groups like Tata have invested in the Maldives' tourism
industry. Therefore, a negative impact on India-Maldives relations is unlikely,
given the significant role of tourism diplomacy in this relationship. India's
rapidly growing economy and the increasing purchasing capacity of Indians
are increasing the number of Indian tourist’s year after year, and the Maldives
would certainly not want to lose its share in it.

Conclusion

Tourism diplomacy is an important economic and political activity in the
contemporary world, but it is also part of public diplomacy and soft power as
a concept of international politics. Joseph Nye first used the term "soft power"
in international politics, but the elements he identified have been a part of
international politics and mutual bilateral and multilateral relations of states
for a very long time. Events like the establishment of language and cultural
missions, the India Festival in the Soviet Union, and the Soviet Festival in India
took place during the Cold War period. America and Europe established their
institutions in third-world countries to propagate liberal democracy and a free
market economy, and they also funded universities and the academic world to
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disseminate related research. The western world holds the belief that only a
free market economy can satisfy its economic, strategic, and security interests.
As a result, the spread of a free market economy not only contributes to
economic development, but it also serves security interests. In recent years, a
lot of non-traditional elements have been used as soft power. China and Turkey
are two such countries that have used it very successfully. Turkey has
established a separate department for it, known as the TASAM Turkish Asian
Centre for Strategic Studies. Languages such as Arabic, Urdu, Hindi, and
Bengali have translated and broadcast the serial Dilris Artargul, which is based
on Artarul Ghazi, the father of Osman, the founder of Turkey's Ottoman
Empire. In Dirilis: Ertugrul, a minor 13th-century character in Turkish history
has taken center stage, becoming a cult figure for millions of Muslims around
the world. (Essa: 2020) “Ertugrul is the Muslim world’s Black Panther"
(KKhan 2020). Significantly, the production of this serial in Turkey with state
money and its diplomatic promotion directly link President Tayyiberdogan's
ambition to displace Saudi Arabia in the Islamic world's leadership. President
Tayyiberdogan bases his domestic politics on empty slogans that call for a
return to the golden days of the Ottoman Empire. “The TV drama “Ertugrul”
reveals how neo-Ottoman fantasies are finding an enthusiastic audience in a
country that struggles with Saudi and Western influence.” (Bhutto 2020)
Turkey has used history, culture, and media as a form of soft power, and this
has had far-reaching benefits for its tourism industry, which has seen a rapid
increase in tourist arrivals. “The number of foreigners visiting Turkey rose by
2.6% year-on-year to 7.3 million in July 2024, marking the highest number of
monthly tourist arrivals to date. Arrivals increased from Iran (+25% to 312
thousand). Considering the January-July period, tourist arrivals increased by
8.3% year-on-year to 28.9 million." (Trading Economics, 23 August 2024)

The use of media software is not novel. In the 80s, Libyan dictator Mohammed
Gaddafi had also made a successful attempt at this and made a film on his hero
Omar Mukhtar called Lion's Desert. | “The film, funded by Libyan dictator
Muammar Gaddafi and directed by Moustapha Akkad, told the story of Omar
Mukhtar, the legendary Libyan and Senussi revolutionary who fought against
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Italian colonialism during the early 20th century. The film bore the name Lion
of the Desert. In 1981, the film entered theatres worldwide (ibid.).

China's integration of tourism diplomacy with its investment and loan
diplomacy, as well as its application to the island countries of the Indian and
Pacific Oceans, raises alarm. In South Asia, China's soft power diplomacy is
very active in Nepal, Bangladesh, Burma, Sri Lanka, and the Maldives. The
political leadership established in these countries does not have a favorable
attitude towards India. Despite India's protest, the presence of a Chinese spy
ship at Hambantota port, as well as a Chinese spy ship in the Maldives, pose a
challenge to Indian interests. India is concerned about China's deepening
bilateral relationships with Bangladesh.

The continental route includes Myanmar and Nepal, while the maritime route
includes the Maldives and Sri Lanka. However, given that the Indian Ocean is
a primary area of interest for the Indian Navy, the MSR, in and of itself, is a
major concern for India. New Delhi was not only beginning to voice its
concerns about Beijing’s expansion in India’s neighborhood, both in the
maritime and continental domains, but also clarified its stance on the BRI."
(M., Barua: 2018) Despite India's effective response and active soft power
diplomacy, Sri Lanka, the Maldives, and other South Asian countries, with the
exception of Pakistan, have demonstrated a positive shift in their perspectives.
However, Indian policymakers must recognise the importance of tourism
diplomacy as a soft power tool and allocate more resources and institutional
resources in this area.
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